,  OCTOBER  7,  2002 


THE  NEWSMAGAZINE  OF  THE  FOURTH  ESTATE"  SINCE  1884 


$4.00 


HEARST:  WHERE  JOURNALISM  OF  DISTINCTION  IS  AN  EVERYDAY  STORY 


The  silent  majority  has  a  powerful 
voice  in  San  Antonio  in  Cary  Clack. 

In  an  age  dominated  by  institutions,  policy  and  process,  Cary  Clack  is  in  touch  with 
the  real  people.  His  columns  in  the  San  Antonio  Express-News  reflect  a  side  of  the  city 
that  many  journalists  overlook,  and  his  delightful  sense  of  humor  brings 
laughter  along  with  keen  insight. 

He  connects  with  readers  because  his  stories  show  a  genuine  concern  and  empathy 
for  people.  His  columns  have  covered  everything  from  the  awesome  to  the  loathsome. 
He  brought  tears  to  readers  when  he  wrote  about  the  wisdom  of  a  7-year-old  girl  facing 
a  terminal  illness.  In  another  column,  he  exposed  the  fallacies  of  racism  by  employing 
his  sharp  wit  and  a  dramatic  sense  of  irony. 

Clack  has  established  himself  as  the  conscience  of  San  Antonio.  His  columns  dignify  the 
underprivileged,  the  minorities,  and  the  little  people.  Giving  extraordinary  journalists, 
like  Clack,  a  forum  is  one  more  way  Hearst  Newspapers  enrich  readers'  lives  every  day. 


Hearst  Newspapers 


Look  t'i)r  Car\’  ('.lack  and 
other  columnists  online: 


mysunantonio.com 
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THIS  WEEK  ON  THE  WEB  | 

Exclusively  on  editorandpublisher.com ... 

A  new  Q-and-A  with  Donn  Friedman  of 
ABQjournal.com.  which  became  a  paid-access 
site  in  the  summer  of  last  year.  Click  on  "Features  I 
&  Columns"  and  look  for  “5  Questions  For ...  ”  j 
...Columnist  Charles  Bowen  visits  AIIReaders  ' 
.com,  a  search  engine  that  allows  users  to  search 
books  by  setting,  plot,  and  even  sex  of  the  lead 
character. . . .  Columnist  Dave  Astor  asks  | 

syndicate  executives  if  they’d  consider  signing 
disgraced  columnist  Bob  Greene. . . .  Columnist 
I  Steve  Outing  will  analyze  the  latest  Borrell  study 
on  online  newspaper  advertising. ...  And.  as 
;  always,  a  new  Photo  of  the  Week,  a  new  E&P 
I  Online  Poll,  and  an  up-to-date  calendar  of  events.  | 
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SHADES  OF  GREtllE 

Elegant  writing  that  chronicles 
the  lives  of  ordinary  Americans 
prompted  me  to  pursue  a  career  ! 
in  journalism.  It  was  the  work  of  ! 

craftsmen  such  as  Bob  Greene  and  the  j 
late  Robert  McG.  Thomas  Jr.,  obituary 
writer  for  The  New  York  Times,  that  kept 
the  fire  burning. 

Like  many  readers,  I  am  deeply 
disappointed  by  Greene’s  decision  14 
years  ago  to  engage  in  an  inappropriate  j 
relationship  wth  a  teenage  girl.  However,  | 
I  believe  Dave  Astor’s  mean-spirited  : 
screed  sells  Greene  short  [“It’s  no  longer  i 
easy  being  Bob  Greene,”  Sept.  30,  p.  56]. 
The  man  made  an  egregious  error  in 
judgment  that  has  cost  him  —  and  his 
readers  —  dearly.  In  that  sad  state,  he 
joins  tens  of  thousands  of  men  and 
women  who’ve  made  similar  mistakes. 

To  denigrate  Greene’s  body  of  work, 
or  the  impact  his  insightful  writing  has 
had  on  thousands  of  readers  for  many 
years,  is  unfair.  He  remains  among  the  | 
finest  practitioners  of  our  craft,  despite 
his  decidedly  regrettable  act. 

BILL  PERKINS 
Dothan,  Ala. 

O.THEneRyiTYOFITALl 

What’s  funny  to  me  about 
one  letter  ’Ariter’s  comment 
[“A  talent  to  amuse,”  Sept.  . 

23,  p.  2]  that  Wal-Mart  Stores  Inc. 
does  not  need  the  print  newspapers’ 
help  for  advertising  is  that  our 
community  newspaper  runs  a  lot  of 
free  photographs  related  to  monetary 
contributions  the  retailer  is  making  to 


various  worthwhile  community  projects.  j 
Just  my  two  cents,  but  it  seems  like  ! 

Wal-Mart  needs  the  print  media  more  j 
than  it  likes  to  admit  or  it  would  not  be 
calling  us  to  provide  that  little  service. 

RENEE  JEAN 

ASSISTANT  MANAGING  EDITOR  ,! 

Daily  Journal  j 
Park  Hills,  Mo.  ! 

LEO  TALK  ARORTREII 

Regarding  your  article  about  [ 

women  editors  experiencing  j 

sexism  [“A  feminine  touch,”  ;  | 

Sept.  I6,  p.  10]:  Sad  but  true,  and  it  p 

makes  me  ill.  I  would  wager  that  many 
female  reporters  have  problems,  too. 

In  my  newsroom,  we  have  a  managing  | 
editor  who  asks  the  female  reporters  to 
clean  his  desk  and  order  supplies  and  also 
asks  a  female  editor  to  process  time  cards 
(which  he  is  supposed  to  do).  We  have 
complained  to  the  publisher,  also  a  man, 
who  does  nothing.  When  one  reporter 
complained  that  the  managing  editor 
asked  her  to  “pretend  to  be  a  dumb 
blonde”  on  one  story  assignment,  the 
publisher  just  laughed. 

At  the  last  paper  I  worked  for,  two 
female  city  editors  in  a  row  quit  because 
their  male  counterparts  constantly 
berated  them,  blamed  them  for  mistakes 
they  (the  male  editors)  made  and  usurped 
what  little  authority  the  female  editors 
were  supposed  to  have. 

Compared  with  other  occupations,  ' 

we  seem  to  be  working  in  a  time  warp. 

Why  can’t  journalism  progress?  It’s 
enough  to  make  many  of  us  simply 
want  to  change  professions. 

NAME  AND  ADDRESS  WITHHELD 


- 50  years  ago  -- 

j  NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 

I  OCT.  II,  1952: 

'  Marshall  Field  Sr,  in  a  letter  to 
his  son.  Marshall  Field  Jr,  editor 
and  publisher  of  the  Chicago 
Sun-Times,  announced  his 
support  of  Democrat  Adlai  E. 


www.editorandpublisher.com 


Stevenson  for  president.  The 
Sun-Times  endorsed  Republican 
Dwight  D.  Eisenhower  Jan.  7. 

J.  Montgomery  Curtis,  director  of 
the  American  Press  Institute  at 


Columbia  University,  is  on  a  trip 
under  a  grant  provided  by  the 
Rockefeller  Foundation  to  study 
newspaper  conditions  in 
Southeast  Asia  and  consult  with 
newspapermen  of  that  area. 


ilkins/afp  photo 


Papers  preparing  scribes 
for  biedientical  warfare 


_ 4.U^  1 _ 4-4.1^ 


,  j  I  lu  j  for  rAeiVea’ ybrA- Tzmes,  “Ifthere  is  awar  with  Iraq, 

Journalists  get  ready  tor  the  dangers  it  seems  Hkely  that  access  win  be  nmited.  People  will 
of  covering  the  front,  and  the  chance  ^  essentially  ^sitting  in  a  briefing  room.” 

II  111  i.i.1.  Among  the  chiet  concerns  tor  those  who  hope  to  get 

Pentagon  will  send  them  to  the  rear  :  closer  to  the  battle  is  the  danger  of  biological  and 

-  chemical  weapons  from  Saddam  Hussein’s  forces. 

BY  JOE  STRUPP  “You  never  know  what  is  being  carried,  and  where, 

As  THE  United  States  prepares  to  invade  over  there,”  Ricks  said.  “Biological  weapons  are  never 
Iraq,  military  correspondents  are  bracing  for  entirely  destroyed  —  they  are  only  dispersed.” 
biological  and  chemical  threats  far  beyond  Such  worries  have  already  prompted  increased 
what  they’ve  endured  in  other  war  zones,  with  many  training.  Several  papers  have  sent  reporters  to  courses 
training  to  protect  themselves  from  biochemical  conducted  by  Centurion  Risk  Assessment  Services, 

- based  in  Andover, 

England.  “We  have 
been  wanting  to  do 
this  for  a  while  but 
could  never  schedule 
it,”  said  James  F. 
Smith,  foreign  editor 
at  The  Boston  Globe, 
which  is  sending  four 
of  its  eight  overseas 
reporters  through  bio¬ 
terrorism-protection 
training  there.  “We 
want  them  to  be  able 
to  anticipate  eveiy 
scenario.” 

and  reporters  say  it  The  threat  of  a  1991  Scud-missile  attack  forced  journalists  in  At  The  Christian 
will  create  headaches  Saudi  Arabia  to  don  gas  masks  and  other  protective  gear.  Science  Monitor  in 


and  reporters  say  it  The  threat  of  a  1991  Scud-missile  attack  forced  journalists  in 
will  create  headaches  Saudi  Arabia  to  don  gas  masks  and  other  protective  gear, 
unlike  anything  they’ve  seen  in  years.  Boston,  editors  have  sent 

“This  war  will  be  much  faster-moving  and  chaotic,”  correspondents  through 
predicted  Tom  Ricks,  a  10-year  combat  correspon-  training  since  April,  said  1 
dent  for  The  Washington  Post,  in  comparing  it  to  the  Dave  Scott.  The  Chicagt 

Persian  Gulf  War  and  last  year’s  conflict  in  reporters  for  bioterrorism 

Afghanistan.  “It’s  likely  to  be  a  far  messier  war.”  Said  have  to  see  what  the  be; 
Michael  Gkirdon,  a  longtime  military  correspondent  and  have  them  learn  how 


Boston,  editors  have  sent  si.\  of  their  eight  foreign 
correspondents  through  Centurion  bioterrorism 
training  since  April,  said  International  News  Editor 
Dave  Scott.  The  Chicago  Tribune  plans  to  send 
reporters  for  bioterrorism  safety  lessons  as  well.  “We 
have  to  see  what  the  best  equipment  is  for  them 
and  have  them  learn  how  to  use  it,”  said  Timothy  J. 


Writers  at  The 
Washington 
Post  last  week  staged 
their  second  byline 
strike  this  year, 
withholding  their 
names  from  stories  in 
a  five-day  job  action 
that  began  Tuesday. 

Members  of  the 
Washington-Baltimore 
Newspaper  Guild, 
which  represents 
1,450  workers  at  the 
Post,  have  been 
without  a  contract 
since  the  old  one 
expired  May  18.  The 
dispute  centers  upon 
pay,  vacation  benefits, 
and  whether  union 
members  should  be 
able  to  relinquish 
membership  at  any 
time  or  only  during  a 
limited  period  each 
year.  Post  executives 
said  they  remain  ready 
to  meet  with  the 
union.  Guild  officials 
said  no  talks  were 
scheduled. 

-  TOOO  SHIELDS 

I.D.’$C[KIRAl 


$  10-million  libel 
..suit  filed  by  a 


www.editorandpublisher.com 


OCTOBER  7,  2002  EDITORS;  PUBLISHER  5 


but  has  scheduled  a  two-day  conference  for  Nov.  15 
and  16  in  Washington,  D.C.  “I  can  also  see  a  news¬ 
letter  being  created,  probably  on  the  Internet,  a  Web 
bulletin  board,  a  way  to  keep  in  touch  across  the 
globe,”  said  Wright,  who  oversees  the  P-Fs  military 
coverage.  He  compared  the  approach  to  that  of  the 
Investigative  Reporters  and  Editors,  which  has  grown 
into  a  significant  force  in  recent  years. 

Veteran  military  journalists,  such  as  Michael 
Gordon,  said  anything  that  will  ease  restrictions  on 
press  access  to  news  or  combat  areas  is  welcome. 
MRE  organizers  also  are  seeking  to  give  military 
writers  outside  the  nation’s  capital  a  better  link  to 
the  Pentagon.  For  those  who  cover  military  bases 
in  dozens  of  cities  and  small  towns,  U.S.  Defense 
Department  contacts  can  be  difficult  to  make. 

“The  biggest  frustration  is  trying  to  track  where  our 
[local]  people  are  going,”  said  John  Diedrich,  military 
reporter  for  The  Gazette  in  Colorado  Springs,  Colo., 
which  is  home  to  numerous  military  facilities.  “We 
have  big  problems  just  getting  basic  information.” 

Bryan  Whitman,  deputy  assistant  secretary  of 
defense  for  media  operations,  declined  to  comment 
on  MRE’s  complaints,  but  he  issued  a  statement  that 
defended  the  Pentagon’s  press  relations  and  read,  in 
part,  “We  are  committed  to  providing  the  greatest 
access  possible  to  journalists.”  II 


McNulty,  assistant  managing  editor  for  foreign  news. 

Despite  the  fears,  however,  no  reporters  have 
sought  to  be  left  out  of  any  likely  battle  assignments, 
editors  told  ECfP. 

The  Pentagon’s  restrictive  policies,  meanwhile, 
remain  worrisome.  “I’m  concerned  that  it  might  be 
the  most  limited  access  we  have  ever  seen,”  said  John 
Hendren,  a  military  writer  in  the  Washington  bureau 
of  the  Los  Angeles  Times.  The  Pentagon,  in  fact,  could 
use  biochemical-warfare  concerns  as  an  excuse  to 
keep  journalists  away  from  the  battlefield. 

One  response  has  come  from  a  group  of  journalists 
forming  a  new  association.  Militaiy'  Reporters  and 
Editors  (MRE),  which  claims  to  have  enlisted  30 
dues-paying  members  since  its  launch  several  months 
ago,  hopes  to  create  strength  in  numbers  that  will 
improve  access  to  defense  information  and  allow 
journalists  closer  coverage  in  battle  zones. 

“Like  all  good  ideas,  this  one  started  in  a  bar,” 
James  G.  Wright,  president  of  MRE  and  assistant 
metro  editor  for  the  Seattle  Post-Intelligeneer,  said  of 
the  new  group  formed  during  dinnertime  chats  at 
an  April  militaiy-issues  conference  at  the  University 
of  Maryland.  “There  was  a  lot  of  discussion  about 
problems  we’ve  had  over  access,  and  it  all  came  back 
to  having  an  association  to  help.” 

The  group  is  still  organizing  its  board  of  directors. 


former  Cincinnati 
police  officer  and  his 
family  against  The 
Cincinnati  Enquirer 
claims  the  newspaper 
is  conspiring  with 
police  officials  to 
prevent  African 
Americans  from 
becoming  top  police 
officials  themselves. 

At  issue  is  a  Sept. 

28  story  by  Jane 
Prendergast  that 
correctly  reported  the 
arrest  of  Deangelo 
Williams,  24,  but 
incorrectly  identified 
him  as  the  son  of 
Clarence  Williams  III, 
the  former  head  of  a 
black  police-officers’ 
group  whose  son  is 
named  Clarence 
Williams  IV.  The  suit 
includes  the  assertion 
that  the  elder 
Williams,  now  a  police 
chief  in  a  Florida 
town,  is  “an  excellent 
candidate”  to  fill  the 
vacant  post  of 
Cincinnati  assistant 
police  chief. 

-  MARK  FITZGERALD 


As  Tribune  Co.  targets  young  readers 


Some  alt-weekly  folks 
would  like  to  think  their 
papers  are  about  more 
than  the  bottom  line,  but 
recent  bistory  suggests 
an  increasing  financial 
orientation.  An  investor 
group  now  owns  New 
York’s  Village  Voice  and 
its  five  sibling  Voice 
Media  weeklies:  Former 
group  owner  Leonard 
Stem  shuttered  papers 
in  Seattle  and 
Minneapolis.  New 
Times  bought,  then 
closed,  its  Houston 
competition  and 
consolidated  two  LA 
papers  to  form  Neu^ 
Times  L.A.  in  1996.  And 
the  Tribune  Co.’s  port¬ 
folio  includes  a  group 
of  alternatives  it  picked 
up  in  its  purchase  of 


cash,  ends  New  Times’ 
seven-year  effort  to 
make  a  go  of  New  Times 
Los  Angeles,  leaving 
Voice  Media’s  LA 
Weekly  the  survivor. 
New  Times,  in  return. 


ness  expressed  shock 
and  dismay  at  the  news, 
they  also  recognized  that 
the  closure  of  New  Times 


BY  LUCIA  MOSES 

WHILE  THEIR 

attractive 
advertising 
and  circulation  growth 
curves  may  make  them 
the  envy  of  daily  publish¬ 
ers,  free  alternative 
weeklies  aren’t  all  living 
it  up  —  or  living  at  all. 

Two  died  abmpt 
deaths  last  week  when 
the  two  big  alt-weekly 
chains.  Village  Voice 
Media  LLC  and  NT 
Media  LLC  (New 
Times),  agreed  to  shut 
down  the  No.  2  weeklies 
in  Los  Angeles  and 
Cleveland  rather  than 
keep  competing  for 
readers  and  advertisers. 

The  deal,  which 
reportedly  involved  an 
undisclosed  amount  of 


Many  publishers 
call  their  Web 
sites  money  pits,  but  a 
new  study  suggests 
they’re  actually 
missing  out  on  $300 
million  annually  in 
online  ad  revenue. 

Harvard  Business 
School  professor  Clark 
G.  Gilbert  said  news¬ 
papers  overly  rely  on 
their  traoitional  cus¬ 
tomers,  while  failing  to 
use  the  Web’s  target¬ 
ing  technology. 

He  estimated  daily 
newspaper  online  ad 
revenue  at  $550 
million  this  year,  or 


L.A.  and  Cleveland 
Free  Times  is  just  the 
latest  step  that  has 
diminished  newspaper 
competition.  But  a  new 
battleffont  may  be  form¬ 
ing:  between  big  city 
dailies  and  alt  weeklies, 
vying  for  young  readers. 


gets  the  Cleveland 
market,  where  it  owns 
the  leading  alt  weekly, 
Cleveland  Scene. 

If  some  in  the  busi- 
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“There  is  always  the  mystical  to  explore,”  says  Getty  Images  photographer  Erik  Dreyer. 
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paper  closings  are  hard 
to  block,  said  Daniel  L. 
Rubinfeld,  an  antitrust 
expert  at  the  University 
of  California  at  Berkeley 

And  while  alt-weekly 
publishers  have  always 
boasted  of  their  popu¬ 
larity  among  young 
readers,  last  week’s 
deal  suggested  a  sense 
of  defensiveness. 

According  to  the  Los 
Angeles  Times,  Voice 
Media  chief  David 
Schneiderman  said  a 
factor  in  his  decision  to 
buy  out  the  New  Times 
paper  was  concern  over 


deal,  but  Robert  J. 
Broadwater,  managing 
director  at  media 
merchant  bank  Veronis 
Suhler  Stevenson,  which 
handled  the  Stem  sale 
two  years  ago,  said  the 
abundance  of  media  left 
in  both  cities  and  the 
small  size  of  the  deal 
work  against  an  anti- 
tmst  case.  “In  today’s  en¬ 
vironment,  the  last  thing 
you  would  think  would 
raise  any  competitive 
issues  is  two  alternative 
newsweeklies,”  he  said. 
And  history  shows  that 
sales  resulting  in  news- 


the  intentions  of  the 
L.A.  Times  parent,  the 
Tribune  Co.,  which  is 
seriously  considering 
offshoots  in  Chicago  and 
on  Long  Island,  N.Y.,  for 
young  readers.  Tribune 
is  expected  to  announce 
this  week  its  plans  for  a 
new  tabloid  for  18-to- 
24-year-olds  (with  the 
working  title  Red  Eye). 

If  Tribune  decides  to 
try  the  same  tack  in  LjA, 
Schneiderman  worries, 
his  lA  Weekly  would 
face  more  competition 
for  readers  and 
advertisers.  11 


the  Times  Mirror  Co. 

New  Times  L.  A. 
distributed  about 
105,000  copies  to  LA 
Weekly's  roughly 
186,000.  In  Cleveland, 
Voice  Media’s  10-year- 
old  Free  Times  distrib¬ 
uted  about  75,000 
copies  to  the  32-year-old 
Scene's  90,000. 

Overall,  alternatives 
posted  a  1%  decline  in 
ad  revenue  last  year,  still 
strong  by  daily  news¬ 
paper  standards. 

Experts  debated  the 
possible  antitmst  impli¬ 
cations  of  last  week’s 


about  40%  of  local 
Internet  ad  spending. 
For  more  info,  visit 
http://www.borrell 
associates.com. 

-  CARL  SULLIVAN 


TO  celebrate  its 
100th  anniver¬ 
sary  in  February,  The 
Daily  Oklahoman  in 
Oklahoma  City  will 
officially  launch  an 
electronic  edition  of 
the  paper  and  an 
online  archive  of  2.7 
million  pages,  which 
are  now  only  avail¬ 
able  on  microfilm. 

Chief  Information 
Officer  Dan  Barth 
said  the  paper  will 
soft-launch  the  prod¬ 
ucts  this  fall.  “We  are 
expecting  our  first 
batch  of  microfilmed 
pages  from  [vendor] 
Olive  [Software  Inc.] 
toward  the  end  of 
October,”  he  said. 

The  daily  print 
newspaper  will  be 
viewed  via  Olive's 
ActivePaper  Daily. 

-  CARL  SULLIVAN 


Can  Cerberus  defeat  Monster? 


BY  CARL  SULLIVAN  - 

WITH  THE  AIM 

of  trouncing  ■ 

Web  sites  such  H  M 

as  Monster.com  and  ^  « 

Hotlobs,  a  triumvirate  of  1 

America’s  largest  news-  a 

paper  chains  now  com- 
mands  CareerBuilder,  the 
Chicago-based  recmit- 

ment  site.  Gannett  Co.  Inc.  last  week  bought  a  third 
of  CareerBuilder,  joining  co-owners  Knight  Bidder 
and  Tribune  Co.  UBS  Warburg  of  New  York  said 
Gannett  paid  $98.3  million  for  the  equity  stake. 

Gannett  greatly  expands  CareerBuilder ’s  reach 
into  small  and  midsize  markets,  said  Gordon 
Borrell,  CEO  and  president  of  Borrell  Associates 
Inc.  in  Portsmouth,  Va.  Knight  Ridder  and  Tribune 
affiliates  are  in  larger  markets  with  larger  circula¬ 
tions.  “Gannett  brings  the  sure  muscle  of  the  blue- 
collar  cities  plus  the  value  of  22  TV  stations  that  can 
join  in  a  CareerBuilder  branding  campaign,”  Borrell 
said.  “TV  has  done  tremendous  things  for  Monster 
in  terms  of  branding  and  driving  resumes.” 

CareerBuilder  will  power  the  jobs  site  on  USA- 
Today.com,  while  Gannett’s  more  than  90  news¬ 
papers,  TV  stations,  and  other  Web  sites  will 
become  CareerBuilder  affiliates.  “Gannett  will  now 
be  able  to  help  advertisers  reach  potential  employ¬ 
ees  beyond  their  local  communities,”  Borrell  said. 
Gannett  “desperately  needed  to  be  in  a  national 
jobs  network.” 

The  three  publishers’  combined  Web  sites  will 


Big  Three:  Knight 
Bidder’s  Tony  Ridder, 
Tribune  Co.'s  John 
W.  Madipn,  and 
Gannett  Co.  Inc.'s 
Douglas  H. 
McCorkindale 


expose  CareerBuilder  to  a  potential  audience  of  26 
million  unique  users  and  will  protect  their  news¬ 
papers’  valuable  help-wanted  franchise,  the  com¬ 
panies  said.  In  print,  “CareerBuilder”  sections  will 
deliver  local  help-wanted  ads  to  a  combined  Sunday 
circulation  of  15  million  at  more  than  130  papers. 

Knight  Ridder  Chairman  and  CEO  Tony  Ridder 
reiterated  that  recruitment  is  still  a  local  propo¬ 
sition,  implying  that  newspaper-owned  Career¬ 
Builder  has  an  inherent  advantage  over  national 
sites  such  as  Hotlobs.  Gannett’s  decision  more  than 
offsets  CareerBuilder’s  recent  loss  of  Belo,  which 
ended  its  relationship  with  the  jobs  site. 

Can  the  three  competitors  work  together?  “There 
is  always  the  danger  of  paralysis  by  newspaper  com¬ 
mittee,”  Borrell  pointed  out.  “But  this  time  around, 
there  is  an  overlying  driving  threat.”  Peter  Zollman, 
founder  of  Classified  Intelligence,  said,  “The  reason 
this  is  going  to  work  now  is  that  they  are  three 
partners  who  trust  each  other.  ...  Tribune  and 
Knight  Ridder  would  not  have  allowed  Gannett  to 
buy  in  if  they  didn’t  have  a  very  clear  understanding 
of  exactly  how  they  were  going  to  operate.”  II 


Ottaway  Newspa¬ 
pers  Inc.,  a  Dow 
Jones  &  Co.  Inc.  sub¬ 
sidiary,  purchased  two 
Oregon  publications 
from  Lee  Enterprises 
Inc.  —  The  Ashland 
Daily  Tidings, 
circulation  5,107,  and 
a  Medford  classified- 
ad  paper.  The  duo 
will  complement 
Ottaway's  26,736- 
circulation  Mail 
Tribune  in  Medford. 

-  LUCIA  MOSES 
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Comparative  analysis  of  SEC  reports 
shows  industry  insiders  sold  more 
shares  this  year  than  last  year 

BY  LUCIA  MOSES 

WHERE  ARE  NEWSPAPER-COMPAN\’  STOCK 
prices  headed?  If  insider  selling  actnity  at 
most  public  newspaper  companies  is  any 
indication,  share  prices  may  have  peaked  and  could 
even  tumble. 

That’s  one  interpretation  of  an  E^P  comparative 
analysis  of  Securities  and  Exchange  Commission  fil¬ 
ings  for  the  first  three  quarters  of 2002  and  2001.  The 
study  found  insiders’  net  sales  of  stock  rose  in  the  first 
nine  months  of  this  year,  when  newspaper-company 
share  prices  hit  or  neared 
their  historical  highs. 

In  the  first  three  quarters 
of  this  year,  insiders  — 
such  as  directors,  officers, 
and  holders  of  10%  or  more 
of  the  stock  —  at  12  com¬ 
panies  sold  or  planned  to 
sell  5.68  million  shares, 
accounting  for  76.94%  of 
trading  activity.  In  the 
same  period  a  year  earlier, 
insiders  sold  or  planned  to 
sell  4.43  million  shares, 
accounting  for  71.21%  of 
trading  activity. 

The  newspaper  com¬ 
panies  studied  by  have 
been  standout  stock-market 
performers  this  year,  with  all  but  one  —  Dow  Jones  & 
Co.  Inc.  —  outpacing  the  Standard  and  Poor’s  500 
Index,  which  was  down  28.99%  through  Sept.  30. 

Heavier  sales  activity  this  year  may  indicate 
insiders  believe  their  companies  “have  outperformed 
relative  to  other  media  —  and,  because  the  stock  has 
held  up,  it  may  not  return  as  fast  as  other  media,”  said 
industry  analyst  Christa  M.  Sober  of  merchant  bank 
Thomas  Weisel  Partners. 

I  The  year  ahead,  indeed,  carries  a  number  of  risks. 
'  The  industry'  still  hasn’t  recovered  from  the  collapse 
in  help-wanted  classified  advertising,  while  the 
steady  grow'th  in  real-estate  and  automotive  classi¬ 
fieds  may  be  running  out  of  gas.  Concerns  such  as 
these  recently  led  Merrill  Lv'nch  analyst  I.auren  Rich 
Fine  to  lower  her  2003  forecast  for  new'spaper  ad- 
revenue  growth  to  4.0%  fi-om  4.7%,  while  ex'pressing 
I  “serious  concerns”  that  even  4.0%  may  be  too  high. 
I  Meanwhile,  the  price  of  newsprint  is  on  the  way  up. 


However,  Thomas  Russo  of  the  Gardner  Russo  & 
Gardner  investment  firm,  which  holds  shares  in  the 
McClatchy,  E.W.  Scripps,  and  Washington  Post  com¬ 
panies,  doesn’t  interpret  the  high  insider-selling  levels 
as  a  sign  they  are  losing  confidence  in  the  industry', 
“because  the  families  aren’t  selling  any  stock.”  Rather, 
Russo  contended,  the  activitv'  is  driven  by  options. 
“Share  prices  are  up,  options  have  value,  and  they’re 
taking  advantage  of  that  value.” 

Some  of  the  sell-offs,  though,  are  prettv'  stark. 

•  At  Gannett  Co.  Inc.,  the  nation’s  No.  1  news¬ 
paper  company  by  circulation,  insiders  sold  or 
planned  to  sell  693,514  shares  (78.21%  of  trading 
activitv')  in  the  first  three  quarters  of  this  year,  versus 
245,997  shares  (50.51%)  in  the  same  period  a  year 
earlier.  Spokesw'oman  Tara  Connell  said  of  the 
increased  activity  on  the  sales  side,  “I  would  guess  it 

has  to  do  with  expiring 
options,  but  it  doesn’t  hurt 
that  our  stock  is  doing  so 
well.  People  sell  for  lots 
and  lots  of  reasons,  and 
stock  price  is  one  of  them.” 
Its  price  hit  a  52-week 
high  of  $79-90  in  April. 

•  Belo  insiders  sold  or 
planned  to  sell  573,432 
shares  (70.60%)  in  the 
first  three  quarters  of  this 
year,  compared  with 
129,400  shares  (55.35%)  a 
year  earlier. 

•  McClatchy  insiders 
sold  or  planned  to  sell 
237,590  shares  (79.89%) 
in  the  first  three  quarters 

of  this  year,  compared  with  114,750  shares  (62.96%) 
a  year  earlier. 

•  Washington  Post  insiders  sold  or  planned  to 
sell  112,562  shares  (96.98%)  in  the  first  three 
quarters  of  this  year,  compared  with  150  shares 
(100%)  a  year  earlier. 

Four  of  13  newspaper  companies  studied  did  not  fit 
the  pattern.  Insider  sales  activitv'  at  Lee  Enterprises 
Inc.  was  higher  last  year,  for  example,  due  mostly  to 
sales  by  then-outgoing  CEO  Richard  D.  Gottlieb. 
Another  special  case  was  Dow  Jones,  where  sales 
activitv-  also  was  greater  last  year,  when  its  share 
price  peaked.  And  Pulitzer  Inc.  insider  buys  trumped 
insider  sales  this  year. 

For  this  comparison.  Et^P  e.xcluded  data  related  to 
the  Journal  Register  Co.,  a  portfolio  company  of 
Warburg  Pincus,  w  hich  has  been  steadily  reducing  its 
position  in  Journal  Register,  leading  to  heavy  sales 
activitv'  last  vear.  11 
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ANNENIIER6 
DIES  AI 04 

WaKerH. 

Annenberg, 
who  inherited  The 
Philadelphia  Inquirer, 
created  a  multibillion- 
dollar  media  empire, 
and  delighted  in  giving 
his  fortune  away,  died 
Tuesday  from  compli¬ 
cations  of  pneumonia. 

Annenberg  was  a 
publisher  much  in  the 
manner  of  William 
Randolph  Hearst:  He 
used  his  papers  to 
trumpet  personal 
crusades  (and  engage 
in  vendettas),  built 
himself  a  sprawling 
California  pleasure 
dome,  “Sunnylands,” 
and  amassed  an 
astounding  art  collec¬ 
tion.  As  a  grace  note, 
he  even  served  as  an 
ambassador  to  the 
Court  of  St.  James’s. 

Inheriting  the 
Inquirer  upon  his 
father’s  death  in 
1942,  Annenberg 
shrewdly  added  to  his 
legacy,  founding  TV 
Guide  and  acquiring 
the  Philadelphia  Daily 
News  and  several 
radio  and  TV  stations. 

These  properties 
(and  their  eventual 
sales)  brought  Annen¬ 
berg  enormous  wealth, 
much  of  which  he 
gave  away  to  worthy 
causes.  He  donated  an 
estimated  $2  billion 
during  his  life,  includ¬ 
ing  a  $50  million  to 
the  United  Negro 
College  Fund  and 
hundreds  of  millions 
to  establish  communi¬ 
cation  schools  in  his 
name  at  Universities 
of  Pennsylvania  and 
Southern  California. 

-  JAMIE  SANTO 
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Dirks,  Van  Essen  &  Murray 


OHIO 

Teresa  M.  Melcher  to  editor  of  The 
Independent  in  Massillon  from  managing 
editor.  Melcher  succeeds  Kevin  D.  Coffey, 
now  publisher. 


TENNESSEE 
John  E.  Miller  to  publisher  of  The  Oak 
Ridger.  Miller,  most  recently  CEO  and 
president  of  Thomson  Newspaper’s 
Acadiana  Strategic  Marketing  Group 
in  Lafayette,  La.,  succeeds  Peter  J.  Esser  III, 
now  publisher  of  The  Shawnee  (Okla.) 
News-Star. 
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IOWA 

Nancy  L.  Green 

Nancy  Green,  director  of  circulation/ 
distribution,  sales,  and  marketing  at  Lee 
Enterprises  Inc.,  has  been  named  to  the 
newly  created  position  of  vice  president  for 
circulation.  Green,  who  has  worked  as  an 
administrator  in  both  newspaper  and  uni¬ 
versity  settings,  joined  the  Davenport- 
based  chain  in  December  2000  after  a  stint 
as  a  vice  president  in  the  University  System  of  Georgia.  She  was 
president  and  publisher  of  the  Palladium-Item  in  Richmond,  Ind., 
and  later  the  Springfield  (Mo.)  News-Leader,  before  serving  as 
assistant  to  the  president  of  Gannett  Co.  Inc.’s  newspaper  division. 


BY  JAMIE  SANTO 


TEXAS 

M.  Olaf  Frandsen  to  publisher  oi  The  Monitor 
in  McAllen  and  division  vice  president  of 
parent  Freedom  Communications  Inc.’s 
Southwest  region  from  publisher  of  the 
Appeal-Democrat  in  Marysville,  Calif, 
and  division  vice  president  of  Freedom’s 
Pacific  region.  Frandsen  succeeds  Ray  M. 
Stafford,  now  executive  vice  president  and 
general  manager  of  The  Orange  County 
Register  in  Santa  Ana,  Calif 


SOUTH  CAROLINA 
Susan  Rowell  to  publisher  of  the  thrice- 
weekly  Lancaster  News  from  circulation 
and  marketing  director.  Rowell  succeeds 
David  Ernest,  now  classified-advertising 
manager  at  The  Roanoke  (Va.)  Times. 


VIRGINIA 

Raphael  Seligmann  to  external-communi¬ 
cations  manager  for  Media  General  Inc. 
in  Richmond  from  manager  of  financial 
communications  for  Trigon  Healthcare 
Inc.  in  Richmond. 


CALIFORNIA 
Efrain  Hernandez  Jr.  to  director  of  reporting 
for  Metpro,  the  Tribune  Co.’s  minority 
editorial-training  program,  in  Los  Angeles 
from  assistant  metropolitan  editor  at  tbe 
Los  Angeles  Times.  Hernandez  succeeds 
Richard  Kipling,  now  editor  of  the  Times' 
Orange  County  edition. 


COLORADO 

Michael  Limon  to  executive  editor  of  the 
Fort  Collins  Coloradoan  from  managing 
editor  of  the  Tucson  (Ariz.)  Citizen.  Limon 
succeeds  Dave  Greiling,  who  resigned. 


ILLINOIS 

Patrick  Arden  to  editor  of  the  alternative 
weekly  Illinois  Times  in  Springfield. 
Arden,  most  recently  managing  editor 
of  the  alternative  weekly  Chicago  Reader, 
succeeds  Pete  Sherman,  who  becomes 
a  staff  writer. 


WASHINGTON 
Chuck  O’Daniel  to  advertising  director  of 
The  Olympian  from  advertising  director 
at  The  Bakersfield  Californian.  O’Daniel 
succeeds  Chelle  Bize. 


Natalie  Cole  to  associate  publisher  of  the 
alternative  LA  Weekly  from  director 
of  sales  development  and  general 
merchandise  at  the  Los  Angeles  Times. 


MICHIGAN 

to  managing  edi- 
tor  of  the 

IB  AL  ^I  Press  from 
managing  editor  of  the  Akron 
(Ohio)  Beacon  Journal.  Fladung 
succeeds  Carole  Leigh  Hutton, 
now  executive  editor. 


Results 
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EDITORIALS 


iMELIWD  OBniTf 

A  distracted  Congress  is  noisily  discussing  almost  every  detail 
of  the  Homeland  Security  Act  —  except  the  bill’s  worst  flaws 


As  IT  RUSHES  THIS  WEEK  TO 
recess  and  re-election 
campaigns,  Congress  is 
treating  the  Homeland 
Security  Act  as  if  the  most  worrisome 
consequence  of  the  bill  is  what  civil- 
service  status  the  mobs  of  bureaucrats 
from  22  federal  agencies  will  have  if  they 
trade  their  current  stationery  for  the 
letterhead  of  a  supersized  department 
with  170,000  employees  and  an  annual 
budget  approaching  $40  billion. 

President  Bush  and  congressional 
Republicans  insist  the 
Department  of  Homeland 
Security  must  have  the 
authority  to  hire,  fire,  and 
reassign  employees 
virtually  at  will.  Democrats 
and  labor  unions  want  to 
preserve  collective¬ 
bargaining  agreements 
and  civil-service 
protections.  .As  important 
as  this  debate  undoubtedly  is,  it  ignores 
far  more  fundamental  flaws  that  would 
fatally  impair  the  rights  of  all  citizens  — 
and  the  journalists  who  serve  as  their  eyes 
and  ears  on  government. 

In  heavy-handed  and  repetitive 
language,  the  House  version  of  the  bill 
exempts  from  the  Freedom  of 
Information  Act  (FOIA)  all  “critical 
infrastructure  information”  that  is 
voluntarily  shared  by  a  private  or 
nonfederal  agency.  The  language  adds 
pointedly  that  even  the  “identity  of  the 
submitting  person  or  entity”  is  to  remain 
secret.  Now,  the  bill  doesn’t  say  what 
“critical  infrastructure  information”  is 
exactly  —  but  we  know  what  interpre¬ 
tation  to  expect  from  this  most  secretive 


of  administrations:  “Critical  infrastruc¬ 
ture  information”  will  mean  whatever 
the  White  House  wants  it  to  mean. 

After  all,  this  administration  has 
demonstrated  an  abilitv-  to  disappear 
information  with  a  zeal  worthy  of  a 
Stalin-era  photo  retoucher.  Following 
Sept.  11  of  last  year,  dozens  of  government 
Web  sites  were  suddenly  wiped  clean  of 
public  information  that  was  of  no  use  to 
terrorist  enemies,  but  vitally  important  to 
the  average  citizen.  Sealing  off  public 
access  to  information  about  Superfimd 

hazardous-waste-cleanup 
sites,  for  instance,  doesn’t 
affect  al-Qaida  sleeper 
cells  —  just  concerned 
neighbors  who  want  to 
monitor  the  safety  of 
their  groundwater. 

This  legislation  is  likely 
to  further  close  down 
access  by  citizens  and 
journalists  to  information 
affecting  public  health  and  safety. 

In  recent  days,  we  have  learned  better 
than  ever  how  our  intelligence  bureaucra¬ 
cies  failed  us  before  Sept.  11  by  refusing 
look  beyond  their  hermetically  sealed 
departments.  Yet,  even  now,  the  White 
House  insists  that  imposing  more  secrecy 
will  make  this  open  society  stronger.  The 
fact  is,  this  administration  simply  cannot 
be  trusted  with  any  more  sweeping 
secrecy  powers  than  it  already  has  been 
granted  under  the  USA  Patriot  Act  — 
or  grabbed  on  its  owti. 

Before  Congress  goes  any  further  in 
considering  a  new  Department  of 
Homeland  Security’,  it  should  first  strip 
this  FOIA  exemption  from  the 
authorizing  legislation. 


The  White  House 
cannot  be  trusted 
with  any  more 
sw  eeping  secrecy 
pow  ers  than  it 
already  has. 
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Special  Advertising  Section 

Health  care: 
speaks  for  the 
“American  Way?” 


A  3-way  debate? 

Some  people  support 
investor-owned  health  care. 
Some  want  the  government 
in  charge.  But  many 
Americans  (in  fact,  a 
majority)  benefit  from  the 
significant  role  of  Nonprofit 
Health  Care,  the  “American 
Way.” 


centered  entities  represents 
an  invaluable  public 
resource. 


Good  news:  The 
“American  Way”  works. 

“The  greatest  good  for 
the  greatest  number”  is  still 
a  classic  yardstick,  and  a 
major  recent  study*  shows 
Nonprofits  do 
“far  better” 
on  the  critical 
measures  of 
Access  to  Care 
and  Customer 
Satisfaction, 
two  public 
policy 

imperatives. 


Advocates  for  control  by 
government  melted  away  in 
the  bull  market  of  the  ‘90s, 
when  enthusiasm  for  health 
care  as  a  business 
investment  also  peaked. 

No  one,  however,  spoke 
for  the  “American  Way,” 
even  though  this  vast 
network  of  community- 


Still  ... 

The  nonstop  drumbeat 
for  investor-controlled 
health  care  dominates  the 
debate. 

The  financial  press,  for 
example,  calls  conversion  to 
for-profit  status  “inevitable” 
since  the  equity  markets  are 
the  “only”  way  to  raise 


capital  for  technology  and 
growth. 

But,  hear  this. 

First,  Nonprofit  health 
care  entities  are 
fundamentally  healthy  and 
capable  of  financing  their 
future. 

Second,  even  in  the 
most  challenging  times. 
Nonprofits  never  have  to 
choose  between  what  they 
owe  stockholders,  and  what 
they  owe  patients. 

Let’s  all  be  heard. 

Let’s  re-assess  the 
interests  of  communities 
served  by  Nonprofits,  for 
whom  “responsibility  to 
patients”  is  the  top  priority, 
not  merely  a  means  to  an 
end. 

Then  the  debate  will 
become  a  little  less  one¬ 
sided  as  more  people  realize 
what’s  at  stake  in 
maintaining  and 
strengthening  a  national 
treasure,  the  “American 
Way.” 


*  Health  Affairs,  “Health  Plan  Characteristics  and  Consumers’  Assessments  of  Quality.”  March/April  2001 .  (See  www. NonProfithealthcare.orQ  for  abstract) 


American  nonprofit  health  care 
has  a  great  future! 


All  of  the  hospitals  on  U.S.  News  &  World 
Report's  current  list  of  America's  Best 
Hospitals’  are  nonprofit.  100%.  So  are 
19  of  the  top  20  HMOs,  according  to 
the  leading  consumer  publication. 

Why?  We  stay  close  to  the  communities 
we  serve,  have  a  vision  that  stretches 
farther  than  "next  quarter's  numbers," 
and  reinvest  our  surpluses  for  better 


services  and  healthier  home  towns. 
That  won't  change. 

We  would  never  claim  that  nonprofit 
health  care  is  the  only  path.  Just  the 
one  that  leads  back  to  your  local 
community.  Learn  more  at 
www.NonProfitHealthCare.ora 


ALLIANCE  FOR 

ADVANCING  ^ 

NONPROFIT  HEALTH  CARE/ 


SERVING  MORE  THAN  30  MILLION  AMERICANS 


Join  the  Alliance.  See  website  for  detaiis:  www.NonProritHealthCare.org. 


msm. 
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They’re  doing  more  with 


BY  JOE  STRUPP 


The  large  room  located  next  to  the  sanctuary 
of  the  First  Baptist  Church  in  Sumter,  S.C.,  is  usually 
home  to  Sunday-school  classes,  church  meetings,  and 
pre-service  preparations.  But  on  this  day  the  room’s 
occupants  temporarily  replaced  the  usual  Bible 
quotations  and  church-raffle  talk  with  tips  on  headline  writing, 
advertising-sales  theories,  and  ideas  for  better  home  delivery. 

Is  this  a  new  religious  cult  worshiping  newsprint?  No,  just  the 
arrival  of  the  Southern  Newspaper  Publishers  Association  (SNPA) 
Traveling  Campus,  a  hare-bones  training  road  show  that  has  already 


1.  Designer  Lucie  Lacava  (left)  and  the  Staten 
Island  (N.Y.)  Advance’s  Claire  Regan  discuss 
layout.  2.  Gannett  News  Service’s  (^esar 
Andrews  addresses  news  values.  ‘S.  Doing  well 
in  a  computer-based  management  simulation. 
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4.  Homeland  Security  Advisor  Tom  Ridge  discusses 
terrorism  coverage  at  a  seminar  last  year.  5.  Reporters 
raise  questions  at  a  science-reporting  institute  in  1999. 
6.  Engineers  at  NASA’s  Jet  Propulsion  Laboratory  lead 
journalists  on  a  tour  of  lab’s  “Mars  Yard”  last  year. 


less  —  but  is  it  still  too  little? 


worst  economic  dives,  but  seeing  a  greater 
demand  for  work-based  education.  As 
publishers  seek  to  offset  sagging  advertising 
and  stagnant  circulation  revenue,  budget 
cutbacks  often  begin  with  training  programs. 
Yet  recent  surveys  of  newspaper  staffers 
show  that  training,  surprisingly,  often  tops 
their  wish  list  —  even  ahead  of  pay  increases. 

Amid  the  uncertainty,  spending  cuts  are 
forcing  newspapers,  chains,  and  learning 
centers,  such  as  the  American  Press  Institute 
(API)  in  Reston,  V2l,  and  the  Poynter 
Institute  in  St.  Petersburg,  Fla.,  to  alter  their 
styles  and  ways  they  recruit  students. 

Several  newspaper  companies  are  now 
regionalizing  their  training  programs 
instead  of  requiring  workers  to  travel  to 
distant  sites.  Two-  and  three-day  workshops 
are  being  replaced  with  shorter  ones  that, 
in  many  cases,  last  but  a  few  hours.  Some 
“boot  camp”  programs  are  squeezing 
intensive  training  into  a  short  period,  and 
other  courses  are  being  shifted  to  the  Net, 
allowing  thousands  of  employees  to  log  on 


reached  more  than  5,500  people  in  21 
Southern  cities  during  the  past  year,  with 
seven  more  stops  to  go.  By  avoiding  local 
Holiday  Inn  or  Radisson  conference  rooms 
in  favor  of  cheaper  quarters,  SNPA  cuts  its 
costs  to  a  fraction  of  what  they  would  be  — 
and  passes  the  savings  on  to  attendees. 

“We’d  do  it  again  in  a  heartbeat,”  says  Jack 
Osteen,  vice  president  and  advertising  direc¬ 
tor  at  The  Item  in  Sumter,  where  it  hosted 
the  Traveling  Campus  July  23  in  the  neigh¬ 
boring  church.  “We  didn’t  have  the  room,  so 
we  found  something  that  made  sense.” 

SNPA’s  mobile  workshop  is  just  one  of 
the  creative  methods  being  used  to  provide 
training  for  an  industry  suffering  one  of  its 


U).  Researcher  Rusty 
Coats  shares  statis¬ 
tics  on  Web  use  at  a 
seminar  for  editors. 
II.  Akron  (Ohio) 
Beacon  Journal 
Editor  Jan  Leach 
uses  toy  doctor’s 
equipment  to 
emphasize  the  need 
to  check  newsroom 
“vital  signs.”  12.  A 
Poynter  Leadership 
Academy  group  dis¬ 
cusses  management 
ideas  outdoors. 


At  a  Traveling  Campus  in  West  Palm  Beach,  Fla.:  7-  Bob  Pryor 
and  Lisa  Freed  peruse  photos.  8.  (^rol  Camevale  (left),  Jenny 
Rosser  (center),  and  Shona  Maggard  choose  pictures.  9.  Scott 
Luft  (left),  Alan  Goch  (center),  and  Lenny  DellaRocca  talk  layout. 


www.edltorandpublisher.com 


OCTOBER  7.  2002  EDITOR& PUBLISHER  15 


I,  AND  MICilAKI.  8CIIWARTZ/THF.  ATLANTA  JOITRNAI.- CONSTITUTION ;  10, 


and  learn  without  leaving  their  desks. 

‘'Fhose  who  can’t  afford  to  fly  or  pay 
high  tuition  can  be  reached,”  says  Warren 
E.  Watson,  API  vice  president  for 
communications  and  extended  learning. 
API  relaunched  its  online  seminars 
program  this  year. 

At  the  same  time,  the  “boot  camps” 
themselves  are  going  beyond  the  usual 
newsroom-editing,  circulation,  and 
ad-sales  services  to  include  more  Web- 
related  skills,  lessons  in  convergence,  and 
leadership  theories.  And,  post-Enron, 
there’s  a  boom  in  business-reporting 
sessions,  along  with  more  focus  on 
specific  “liot”  beats,  such  as  bioterrorism. 

“We  are  trying  to  develop  programs  that 
are  more  hands-on,”  says  Mike  Phillips, 
editorial-development  director  for  the 
E.W.  Scripps  Co.,  which  added  seminars 
this  year  on  such  reporting  subjects  as 
land  use  and  early  child  development. 
“They  learn  by  doing.” 

But  while  it’s  true  that,  in  the  area  of 
training,  newspapers  are  doing  more  with 
less,  are  they  doing  enough? 

Demanding;  a  raise 

Anyone  needing  proof  that  journalists 
want  more  training  need  only  look  at  a 


National 
Press  mfira 
Foundation 


handful  of  surveys  released  this  year, 
which  indicate  more  demand  for  it 
than  ever. 

One  poll,  a  John  S.  and  James  L. 

Knight  Foundation-funded  study  of  ^ 
nearly  2,000  journalists  from  all 
media,  lists  the  lack  of  training  as 
'  the  No.  1  newsroom  complaint. 

Among  the  1,948  reporters,  editors, 
i  and  other  news  professionals  polled, 

34%  name  training  and  staff 
development  as  the  biggest  source  of 
job  dissatisfaction,  compared  with 
i  27%  who  cite  salary  and  24%  who 
I  cite  a  lack  of  promotions.  More  than 
I  80%  of  those  polled  agree  more  train- 
!  ing  is  needed,  with  about  half  saying 
they  get  no  formal  training  at  all. 

The  same  report  indicates  that 
eight  out  of  10  news  executives  blame 
budget  cutbacks  for  limiting  their  W 

training.  Only  30%  of  respondents  P' 

say  their  training  budget  has 
increased  in  the  past  10  years,  with  25% 
reporting  it  has  decreased  and  30% 
reporting  it  has  stayed  the  same.  More 
than  one  in  three  news  executives  say 
training  has  been  cut  since  Sept.  11,  2001. 

“The  floor  dropped  out,”  Brant  Houston, 
the  executive  director  of  Investigative 


FOOD 

Free  Four-day  Seminar  for  Journalists 
December  15  —  18,  2002 
In  the  Center  of  Washington,  D.C. 

15  All  Expenses- Paid  Fellowships  Available 


Once  upon  a  time,  food  news  seemed  to  be  mainly  recipes  and  restaurant  reviews.  Now,  when  prisoners 
outnumber  full-time  farmers,  when  obesity  has  become  a  national  crisis,  and  when  food  safety  is  a 
daily  concern,  those  innocent  days  are  gone.  From  the  impacts  of  factory  farming  and  fast  food,  to  the 
controversies  over  what  we  eat  and  how  we  grow  it,  food  is  proving  just  what  serious  and  interesting 
news  it  is.  Some  topics  under  consideration  include: 


’  The  Revolution  in  the  Food  Chain 
’  Malnourishment  and  Obesity 
’  The  Politics  of  Food 

’  Farm  Policy:  Welfare  or  National  Security? 


’  Bioengineering  at  Mid-life 
'  Globalism  and  Food 
’  The  Economics  of  Eating  Out 
’  Stress-out  Fisheries 


Like  all  NPF  programs,  this  one  is  on-the-record  with  plenty  of  time  for  discussion.  Fifteen  expenses- 
paid  fellowships  are  available  to  qualified  journalists.  Fellowships  include  airfare,  hotel  and  most  meals. 

There  is  no  application  form.  You  can  apply  by  mail,  e-mail  or  fax.  To  apply,  send  a  letter  making 
your  case  for  attending,  a  letter  of  support  from  your  supervisor,  a  brief  bio,  and  a  clip  (not  a  web  site 
reference)  or  VHS  or  audio  tape  (if  you’re  an  editor  send  a  sample  of  work  you've  edited).  Applications 
will  not  be  returned.  Applications  must  be  received  by  5  p.m.,  November  8.  Send  applications  to 
National  Press  Foundation,  Food  2002,  1211  Connecticut  Ave.  NW,  Suite  310,  Washington,  DC 
20036.  E-mail  is  npf@nationalpress.org.  Fax  is  202-530-2855.  Call  for  information  at  202-663-7280 
Ext.  106.  Check  out  our  web  site,  www.nationalpress.org.  for  more  information. 


Underwritten  by  the  Kiplinger  Foundation,  with  support  from  the  NPF  Program  Fund 
(Times  Mirror  Foundation,  ABC  Inc.,  and  others). 

The  National  Press  Foundation  is  a  non-profit  educational  foundation 
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Writer  Nancy  Franklin  dons  a  protective  suit  at  a 
public-health  boot  camp  in  Anniston,  Ala.,  sponsored 
by  the  Knight  Journalism  Fellowship  program. 

Reporters  and  Editors  told  researchers. 
“We’re  still  doing  a  lot  of  training,  but  often 
reporters  are  paying  for  it  themselves.” 

Another  study,  released  in  March  by  the 
[.  Pasadena,  Calif -based  Foundation  for 

1,  American  Communications  (FACS),  also 

shows  a  higher  demand  for  training.  The 
survey  of  401  newspaper  and  broadcast 
reporters  and  editors  indicates  that  60% 
believe  some  beats  need  specialized  train¬ 
ing  to  be  covered  well  —  and  69%  say 
their  organizations  provide  midcareer 
training,  with  92%  of  programs  ftanded 
by  the  company.  That  still  leaves  nearly 
a  third  without  any  formal  training. 

Half  of  those  surveyed  by  FACS  cite  the 
cost  of  training  as  the  key  reason  they  do 
not  do  more,  while  20%  blame  time 
constraints.  “The  economic  picture  has  hit 
us  on  training,”  says  Brenda  Rotherham, 
training  coordinator  at  the  Star  Tribune  in 
Minneapolis.  “We  are  having  to  say  ‘No’  to 
things  we  would  not  have  before.” 

Training  duTic 

Among  those  to  first  feel  the  training- 
budget  pinch  were  the  major  media 
learning  sites  such  as  Poynter,  FACS,  and 
API.  As  the  advertising  recession  began  to 
batter  newspapers  last  year  —  worsening 
after  the  Sept.  11  terrorist  attacks  — 
training  centers  saw  interest  start  to 
dwindle  in  their  traditional  courses. 

“We  got  a  big  hit  last  year  and  the 
beginning  of  this  year  as  budgets  were 
down,”  says  Randy  Reddick,  FACS  senior 
vice  president.  “It  became  a  little  more 
difficult  [to  recruit  students].” 

To  counter  {continued  on  page  25} 
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-FEATURES  AVAILABLE- 


_ ASTROLOGY _ 

LOOKING  FOR  A  CLEAR-HEADED,  practi 
cal  and  philosophical  astrology  column? 
Planet  Waves  by  Eric  Francis,  seven  years 
running.  (206)  5674455. 

COLUMNS  AVAIIABLE 

ANTIQUES  ADVICE  COLUMN  -  Antique 
Talk  by  Wayne  Mattox  is  a  creative,  humor¬ 
ous,  informative  weekly  how-to  article 
geared  toward  that  new  breed  of  readers 
today's  innovative  newspapers  are  anxious 
to  capture.  5  years  running.  Red  Hot  topic! 
(203)  263-2899  or  2431  website  including 
many  articles:  www.antiquetalk.com 

ILLUSRATOR/GRAPHIC 
_ ARTIST _ 

EDITORIAL  CARTOONS  CARICATURES, 

illustrations  by  John  Pritchett 
www.pritchettcartoons.com 

_ MOVIE  REVIEWS _ 

MOVIE  CHOICES  FOR  KIDS 

weekly  column  attracts  families.  Email 
moviechoices@cs.com  or  call  Jean 
Joachim  (212)  799-6416  for  samples. 

_ PUZZLF.S _ 

PUZZLE  FEATURES  SYNDICATE 

The  Finest  in  Daily  and  Sunday  Crosswords 
Call  (800)  2924308/(909)  929-1169 


-ANNOUNCEMENTS- 


_ EDUCATION _ 

WORLD  JOURNALISM  INSTITUTE 

Are  you  interested  in  being  a  Christian  jour¬ 
nalist?  The  World  Journalism  Institute  has  a 
number  of  journalism  courses  scheduled 
throughout  the  year  in  New  York  City,  Wash¬ 
ington,  DC,  Los  Angeles  and  Asheville,  NC. 
Academic  credit  is  available.  Check  us  out  at 
www.worldji.com  We  may  be  right  for  you. 

NEWSPAPER  APPRAISERS 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

WHATS  YOUR  PAPER  WORTH?? 

Free  Confidential  Valuation  at 
www.medjamergers.com 
W.B.  Grimes  &  Co.,  (301)  253-5016 
America’s  leading  appraisers  -  Est.  1959 

NEWSPAPER  BROKERS 

Leader  in  Sale 
of  Community 
Newspapers 

(Vk'cA  (t/tr  references 
(214)  265-93<M» 

Rickc^nbacher  Media 
673  1  r^esco  Dr 


-ANNOUNCEMENTS- 


NEWSPAPER  BROKERS 

GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

America’s  Leading  Brokers  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett.  South  (828)  749-6397 
Scott  McGraw,  Midwest 
(517)  369-3066 

Stephen  Klinger,  Southwest/West 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
www.mediamergers.com 

GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Appraisals.  Sales,  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 

MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 
3455  Peachtree  Road,  NE 
Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 

Lon  W.  Williams 

MICHAEL  D.  LINDSEY 

wrtvw.publicationsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers” 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 

NEWSPAPER  APPRAISERS 


NEWSPAPERS  FOR  SALE 

COUNTY-SEAT  weekly  in  Pacific  North¬ 
west.  Established,  solid,  lots  of  potential. 
$250,000  gross.  Mild  coastal  climate. 

E-mail:  weeklypub@yahoo.com 


EAST  TEXAS  WEEKLY,  growing  area, 
large  beautiful  lake,  larger  towns  nearby, 
metro  two  hours  away.  Bill  Berger,  Associ¬ 
ated  Texas  Newspapers,  (512)  476-3950, 
1801  Exposition,  Austin,  TX  78703. 


Brokers  and  appraisers  for  79  years 

Thousands  of  papers  sold  and  appraised  since  1923 
Confidential  appraisals  for  estate,  ESOP,  bank,  stock,  assets. 


John  Cribb  ' 
Tom  karavakis 


Jim  Hicks 
Gary  Greene 


104  East  Main,  Suite  402,  Bozeman,  MT  59715 


CRIBB 

&  ASSOCIATES 

Publication  Brokerage  &  Appraisal 

(406)  586-6621  •  FAX  406-586-6774 


—  CLASSIFIED  ADVERTISERS  — 

If  you  (don't  see  a  category  that  fits  your  neetds, 
please  call  us  at  888.825.9149 

visit  our  website 

- www.editoranclpublisher.com - 


For  a  list  of  Properties,  for  sale  go  to 
www.mediamergers.com 
W.B.  Grimes  &  Co.- Est.  1959 


NEW  ENGLAND 

Regional  Healthcare  Monthly 
Established  20  years.  Owner 
Retiring.  $199,000 
Editor  &  Publisher,  Box  3077 
770  Broadway  7th  FI,  New  York,  NY  1(X)03 

NEWSPAPERS  WANTED 

WANTED  TO  PURCHASE:  Smalltown  news¬ 
papers  with  paid  circulation  4,000  or  above 
by  award-winning  non-public  group  that  will 
treat  your  employees  and  your  community 
as  well  as  you  have  done. 

Box  2036,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY.  NY  10003 

PUBLICATIONS  FOR  SALE 

SPORTS  PUBLICATIONS  FOR  SALE 

several  niche  profitable  Football/Basketball 
newspapers  &  magazines  offered  for  sale 
as  owner  has  other  interests;  tremendous 
expansion  potential  for  experienced  publisher 
or  offshore  entity  seeking  advertising  ex¬ 
posure.  (516)  455-8446,  E-mail:  Lousi- 
erra@Aol.com.,  Fax#  (516)  625-8817 

NEWSPAPER  APPRAISERS 


-EQUIPMENTS  SUPPLIES- 


EQUIPMENT  FOR  SALE 

GOSS  COMMUNITY  OFFSET  PRESS, 

5  units,  oil  bath  with  folder  and  60  hp  motor. 
Set  up  for  direct  printing.  Plate  bender, 
5  shafts,  3  dollys  with  spacers,  camera, 
light  table  and  much  more  go  with  it.  Press 
is  still  being  used  weekly.  Will  separate. 
$70,000.  Call  Jeff  at  (540)  4494397. 

SCANNERS 

Tesca  3050  copydot  scanner  $25(X)0 
new  in  2000,  original  cost  $1(X),(X)0 
Eskoscan  2636  copydot  scanner 
$15000.  Jeff  Weber  216-591-9449 
jeffweber@ameritech.net 

WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  648461 1  or  fax  (815)  648-2856 

_ MAILROOM _ 

BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidel  berg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-%56 


NEWSTEC,  INC 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  8507945 
Fax:  (508)  850-7951 
www.newstec.com 

_ PRESSES _ 

DONT  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International,  L.L.C. 

Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 
PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C% 

Tel:  (913)  648-2000 
Fax:  (913)  648-7750 


Inland  Newspaper  Madiinery  Cnrpnratipn 


For  a  toiopble  l«l  ol  vtssa  |B0ni?55fi7«  or  19131 492-9151 
mwnianilnnncoB 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 

CIRCUUT10N  III  PROMOTIONS,  INC. 

Your  telemarketing  partner  into  the  21st 
century!  Bob  Price:  (949)  760-3939 
Circulationiii.com 

OCTOBER  7,  2002  EDITOR  &  PUBLISHER  CLASSIFIEDS  17 


www.editorandpublisher.com 


Phone:  1-888-825-9149 


CLASSIFIED  ADVERTISING 


~  Fax :  (646)  654-5312 


MGOLDEN(a)  EDlTORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM 


iEDITORANDPUBLISHER.COM 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


WESTPARK  DIRECT 

Intelligent  Circulation  Marketing 

www.westparkdirect.com 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Cutting-Edge  Technology 
Horace  Southward/Eric  Southward 
(800)  950-8475 
www.metro-news.com 

CIRCULATION  SERVICES,  INC. 

The  Prepaid  Telemarketing  Sales  Leader 
Low  Commissions  -  Highest  Quality  Service 
Learn  More  @  www.circulationservices.com 

Todd  Galbate  (970)  493-0470  ext.  107 

MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone:  (732)  738-5100 
FAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
www.marketingpiusinc.com 
Member  of  the  USA  Chambers  of  Commerce 

PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 

COMPUTER  SOFTWARE 

COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing,  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drivel!  See  it  at: 

www.publishing.abelson.com 
or  Cali  Susan  or  Glenn  at  (516)  596-9610 


ADVERTISING 


ADVERTISING 


SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 


CONSULTANTS 


WANT  TO  GROW  SINGLE  COPY?  Let  us 

train  your  field  staff  to  grow  that  number 
Dynamic  Achievers  (404)  261-9968 
carol@dynamicachievers.com 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)657-2110 


NATIONAL  ADVERTISING  MANAGER 

Join  the  St.  Louis  Post-Dispatch,  the  area's  number  one  source  for 
news,  advertising  and  information.  We  help  readers  live  life  easier  and  smarter. 

The  Advertising  Division  of  the  St.  Louis  Post-Dispatch  has  an  immediate  need  for  a 
National  Advertising  Manager.  The  ideal  candidate  will  be  responsible  for  managing  a 
sales  team  to  reach  its  sales  goals  consistently. 

The  successful  candidate  will  posses  solid  experience  in  budgeting,  new  business  devel¬ 
opment,  goal-oriented  management,  internal  &  external  customer  relations,  and  sales 
team  management.  All  candidates  must  have  sound  creative  judgement  and  have  the 
ability  to  work  under  tight  deadlines.  The  position  requires  a  minimum  of  3  years  of 
National  Sales  experience  and  travel  is  required.  We  offer  a  Generous  Benefits  Package. 

Send  resumes  to: 

ST.  LOUIS  POST-DISPATCH 

Human  Resources  /National  Advertising  Manager 
900  North  Tucker  Blvd.,  St.  Louis,  MO  63101 

or  send  your  resume  by  FAX:  (314)  340-3005 
or  by  E-mail:  pdhr@post-dispatch.com 


CIRCULATION 


CIRCULATION 


We  are  Publishers  Circulation  Fulfillment,  an  ac  knowled^e<l 
leader  providing  turnkey  circulation  solutions  to  the  publishing 
industry  with  our  core  services  of  home  delivery,  telemarketing,  and 
customer  care.  We  currently  have  o|)enings  for  distribution  proles- 
sionals  to  manage  our  operations  in  the  Washington,  DC  area. 

DisTRibuTioN  Center  MANAqER - 

Respx)nsil)ilities  include  overseeing  ail  center  o[X‘rations.  including  manage- 
ment  of  employt'os  and  statfing  func  tion,  recruiting  and  training,  conducting  ^ 
and  su|X?rvising  evaluations,  and  full  financ  iai  restxmsibility  for  the  center.  \ 

(Qualifications  inc  lude  5+  years  of  progressive  management  experience  in  a  distri-  ^ 
bution  environment,  strong  leadership  skills  and  the  ability  to  establish,  mc'et 
and/or  excetMl  service  goals  and  objec  fives.  Additionally,  extensive  knowledge  of 
distribution  ofK^rations  and  the  gcKigraphy  ol  the  assigned  area,  and  thorough 
knowledge  of  computer  and  software  usc^l  in  distribution  services  are  necessary. 
Must  (K)ssess  excellent  interfX'rsonal  skills. 

AssiSTANT  DiSTRibuTiON  MANAqER  - 

Resfxinsibilities  inc  lude  su(X‘rvising  daily  operations,  including  carrier  recruitment 
and  training,  route  management,  and  development  of  staff,  resulting  in  the  sue-  ' 
cessful  distrihution  of  newspapers  and/or  other  prcxlucts  to  c  lient's  c  ustomers  on 
a  daily  basis,  while  mc*eting  and/or  cxccH-xling  customer  service  goals. 

Qualifications  include  the  ability  to  handle  multiple  tasks  simultaneously, 
excellent  communic  ation  skills,  and  a  regard  for  excellence  in  customer  satis 
faction.  High  schex)!  diploma  or  cxjuivalency  and  distribution  exjierience 
rccfuired.  Bilingual  skills  a  plus. 

DiSTRibuTiON  SupERVisOR - 

Responsibilities  include  recruiting  and  training  all  indeficndent  contrac¬ 
tors,  as  well  as  assisting  in  all  astjects  of  the  distribution  center  opera¬ 
tions.  ensuring  customer  service  goals  and  objectives  are  met  and/or 
exc:c*eded.  Additional  responsibilities  inc  lude  distributing  prcxlucts  to 
independent  contractors,  delivering  ofx?n  routes,  maintaining  route  ^ 
structure,  and  assisting  in  weekly  route  settlement  to  ensure  proper 
payment  to  contracted  c  arriers.  A 


We  offer  a  competitive  compensation  and  l)enefifs  prcjgram. 
Forward  resume  and  salary  rc*quirements  to 


Lois.Nagie@pcfcorp.com 
Fax:  (908)  453-4395. 


'‘People  Come  First’ 


www.pcfcorp.com 


ACADEMIC 


EDITING  PROFESSOR 

The  William  Allen  White  School  of 
Journalism  and  Mass  Communications  at 
the  University  of  Kansas  seeks  an  editing 
teacher  to  join  its  faculty  in  August  2003  as 
a  tenure  track  assistant  professor,  or  possi¬ 
bly  associate  professor.  The  School  is  na¬ 
tionally  recognized  for  its  tradition  of  excel¬ 
lence  in  editing  instruction  and  for  curricular 
innovation. 

Duties  include:  Teach  Editing  and  related 
courses.  The  faculty  member  will  teach  tra¬ 
ditional  editing  courses  and  will  be 
expected  to  develop  an  ability  to  teach 
across  platforms.  Also  advise  and  mentor 
students,  engage  in  research  or  creative 
activity  and  collaborate  in  teaching 
cross-media  courses. 

Required  qualifications:  At  least  5  years  of 
U.  1  daily  newspaper  experience,  a  master’s 
degree,  and  evidence  of  ability  to 
teach  and  perform  related  duties.  The  evi¬ 
dence  may  include  presentations  at  profes¬ 
sional  or  academic  conferences,  scholarly 
publications  and  participation  in  professional 
;  and  academic  associations. 

Preferred  qualifications:  More  than  5  years 
of  professional  experience,  a  Ph.D.,  national 
recognition  of  professional  or  academic 
work. 

For  position  description  and  to  apply,  contact 
Mary  Wallace,  School  of  Journalism, 
University  of  Kansas,  200  Stauffer-Flint  Hall, 
1435  Jayhawk  Blvd.,  Lawrence,  KS 
66045-7575,  or  mwallace@ku.edu  or 
FAX:  (785)  864-5318. 

A  completed  application  includes:  a  letter 
specifically  addressing  your  interest  in  and 
qualifications  for  this  position,  and  a  vita  or 
resume  with  3  listed  references  who  can 
comment  on  your  qualifications  for  this  po¬ 
sition. 

Deadline:  First  priority  will  be  given  to  appli¬ 
cations  received  by  November  1 ,  2002. 
Interview  dates:  November  2002. 
Appointment  contingent  on  funding. 

!  An  EO/AA  employer. 


E&P'S  CU\SSIFIED 

the  newspaper 
industry’s  meeting 
place. 

888.825.9149 


It's  a  Classified  Secret  -  Well  never  reveal  the  identity  of  an  E&P  l)o.\  holder,  if  you  don't  want  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your  reply  in  an  envelope  addressed  to  the  E&P 
Classified  .advertising  Department  with  an  attached  note  listing  the  newspapers  or  companies  you  do  not  want  the  reply  to  reach,  if  the  Box  .Number  you're  answering  is  on  your  list,  we'll  discard  your  reply. 


18  EDITORSi  PUBLISHER  CLASSIFIEDS  OCTO B E R  7,  2  0 0  2 


www.edit0r3ndpublisher.com 


Phone:1-888-825-9149  -  CLASSIFIED  ADVERTISIN6  >  Fax:(646)654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


ACADEMIC 


ROWAN  UNIVERSITY,  a  comprehensive  public 
university  in  Southern  New  Jersey,  a  sub¬ 
urban  region  near  Philadelphia,  anticipates 
the  following  faculty  openings  for  Fall  2003. 
POSITION  1:  Teach  courses  in  journalism 
and  writing  at  the  graduate  and  undergradu¬ 
ate  level.  Professional  experience  in  two  or 
more  of  the  following  areas  is  desired: 
newspapers,  magazines,  on-line  journalism, 
media  ethics,  or  broadcast  news.  Ability  to 
serve  as  reader  for  masters’  theses.  Position 
will  involve  teaching  and  developing  various 
courses  in  journalism.  Candidate 
should  possess  a  Ph.D.  or  other  appropriate 
terminal  degree  and  be  able  to  articulate  a 
clear  plan  for  research  and/or  professional 
acbvity. 

POSITION  2:  Teach  skills  courses  in  journal¬ 
ism.  Especially  desired  are  skills  in  on-line 
reporting,  visual  journalism.  Also,  teach 
courses  including  newspaper  reporting,  fea¬ 
ture  writing,  editorial  writing,  and  arts  re¬ 
porting.  Ability  to  advise  student  publications, 
teach  broadcast  news,  and/or  creative  non¬ 
fiction  desirable.  Ph.D.  preferred. 
Master’s  with  extensive  professional  experi¬ 
ence  considered.  Evidence  of  successful 
college  teaching  required. 

Please  send  all  materials  by  November  15 
to  Carl  Hausman,  chair,  department  of  Jour¬ 
nalism  and  Creative  Writing,  Rowan  Universi¬ 
ty,  Glassboro,  NJ  08028.  Rowan  University 
is  an  affirmative  action  equal  opportunity 
employer. 


ADMINISTRATIVE 


ALMOST  PARADISE:  PUBLISHER 
Fish  in  mountain  streams  and  alpine  lakes, 
ski  Sun  Valley,  one  of  the  best  resorts  in 
the  country  or  just  sit  back  and  watch  the 
wildlife  from  your  balcony.  This  is  the 
lifestyle  you’ll  live  in  the  beautiful  Wood  River 
Valley  in  South  Central  Idaho. 

Its  not  all  play-there’s  a  lot  of  work  to  do  at 
this  weekly  newspaper.  A  modest  staff  of 
10  all  work  hard  to  give  us  a  good  newspaper 
that  is  only  a  PUBLISHER  away  from  being 
great. 

We  offer  a  competitive  compensation  pack¬ 
age  with  performance-based  incentives,  as 
well  as  medical,  dental,  and  a  401(k)  plan. 
A  minimum  of  five  years  newspaper  man¬ 
agement  experience  is  desired. 

Send  resume  with  references  and  salary 
history  to:  Liberty  Group  Publishing,  Attn: 
Jay  Lenkersdorfer,  230  East  Main,  Burley, 
ID  83318. 


“When  it  goes  wrong,  you  feel 
like  cutting  your  throat,  but 
you  go  on.  You  don’t  let  any¬ 
thing  get  you  down  so  much 
that  it  beats  you  or  stops  you.” 

-George  Cukor 


ADVERTISERS 

For  Space/material 
deadlines  call 
Michele  MacMahon  at 
646.654.5303 


-HELP  WANTED- 


ADVERTISING 


CALL  CENTER  SALES  MANAGER 
Classified  Advertising  Department 

The  Milwaukee  Journal  Sentinel  has  an  ex¬ 
citing  opportunity  for  a  Call  Center  Sales 
Manager  in  its  Classified  Advertising  depart¬ 
ment.  The  Call  Center  Sales  Manager 
leads,  coaches  and  motivates  a  team  of 
four  supervisors  and  approximately  100  tel¬ 
ephone  sales  associates  in  a  fast-paced, 
goal-oriented  sales  environment. 

The  individual  who  will  be  successful  in  this 
position  will  possess  a  Bachelors  degree  or 
equivalent  knowledge  acquired  through  ex¬ 
perience,  as  well  as  3-5  years  previous  tele¬ 
phone  sales  experience  gained  in  increasingly 
responsible  positions.  A  keen  knowledge  of 
call  center  management  as  well  as 
a  solid  understanding  of  classified  advertising 
call  center  systems  is  a  plus. 

Journal  Sentinel  Inc.  offers  a  very  competi¬ 
tive  starting  salary  to  include  incentive  com¬ 
pensation  for  outstanding  performance,  op¬ 
portunities  to  grow  with  a  major  employer 
and  benefits  package  to  include:  tuition  re¬ 
imbursement,  stock,  health,  dental,  vision, 
401(k)  and  paid  vacation. 

If  you  are  interested  in  this  outstanding  op¬ 
portunity,  submit  resume  and  cover  letter, 
along  with  salary  requirements,  to: 

Journal  Senbnel,  Inc. 

Human  Resource  Department 
333  W.  State  Street 
Milwaukee,  Wl  53203 
FAX:  (414)  224-2897 

E-mail:  hr@onwis.com 
Equal  Opportunity  Employer 

DIRECTOR  LEVEL  POSITION 
A  position  is  available  for  a  key  floor-leader 
executive  to  manage  30-person  classified 
department  for  a  Texas  newspaper.  Suc¬ 
cessful  candidate  must  be  a  goal-oriented 
motivator  with  excellent  people  skills  and 
solid  experience  in  telemarketing.  The  work 
environment  is  aggressive  and  fast-paced. 
The  Company  offers  a  competitive  salary 
and  excellent  benefits  (including  401(k) 
plan).  Submit  resume  to: 

Box  3060,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 

INSIDE  SALES  MANAGER 
Growing  circulation  newspaper  in  Atlanta 
suburbs  needs  an  experienced  inside  sales 
manager.  We  are  looking  for  someone  who 
knows  how  to  generate  sales  and  under¬ 
stands  the  value  of  good  customer  service. 
Respond  to  Box  3074,  Editor  &  Publisher 
Classified,  770  Broadway,  7th  Floor,  New 
York,  NY  10003. 

ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
Sun  Newspapers,  Eden  Prairie,  MN 
Sun  Newspapers  is  a  vibrant  and  growing 
community  Newspaper  Company  in  the  Min¬ 
neapolis  metro  area.  We  are  the  largest 
community  newspaper  in  the  twin  cities  with 
over  420,000  circulation  and  42  publica¬ 
tions.  Sun  Newspapers  is  searching  for  a 
strong  leader  to  manage  all  aspects  of  clas¬ 
sified  advertising.  The  position  is  accounta¬ 
ble  for  maintaining  strong  revenue  growth, 
new  product  development  and  retaining  key 
customers.  This  position  reports  directly  to 
the  Vice  President  Sales  and  Marketing. 

Candidates  should  have  advertising  man¬ 
agement  experience  with  a  strong  record  of 
accomplishments.  Classified  sales  and 
management  experience  in  print  media  is 
preferred.  Must  posses  the  ability  to  manage 
and  motivate  an  aggressive  and  successful 
sales  staff.  Knowledge  of  marketing,  com¬ 
petitive  media  and  newspaper 
technology  preferred  to  implement  goals 
and  successful  sales  strategies.  We  are 
expanding  and  implementing  a  new  classified 
system  to  service  our  customers  even 
better. 

The  Classified  Manager  Position  offers  a 
competitive  salary,  performance  bonuses 
and  an  excellent  benefit  package  that  in¬ 
cludes  401(k),  etc.  Send  your  cover  letter 
and  resume  to: 

Jeff  Coolman 

Vice  President  Sales  and  Marketing 
Sun  Newspapers 
10917  Valley  View  Road 
Eden  Prairie,  MN  55344 
FAX:  (952)  944-7583 
)Coolman@mnsun.com 

The  New  Jersey  Herald,  a  23,000  circulation, 
Sunday  and  daily  newspaper  in  Northern  New 
Jersey  is  seeking  a  Classified  Phone  Room 
Sales  Manager.  Position  requires 
product  development  capability,  revenue 
forecasting  and  hands  on  selling  skills. 

The  successful  candidate  will  have  a  proven 
track  record  in  leading  a  classified  phone 
room  sales  team  to  success,  a  leader  with 
an  understanding  of  what  our  customers 
want  and  can  deliver  products  and  services 
to  meet  those  expectations. 

Classified  phone  room  sales  experience,  in 
print  media  and  two  or  three  year’s  man¬ 
agement  or  leadership  preferred.  Excellent 
written  and  oral  communications  skills  and 
the  ability  to  excel  in  a  fast  paced  environ¬ 
ment  are  necessary.  The  New  Jersey  Herald’s 
classified  system  is  Mac  based  and 
uses  the  Baseview  system. 

Position  IS  salary  plus  commission.  Benefit 
package  includes  4011k),  pension  plan,  paid 
vacation,  and  health  insurance  and  more. 
To  apply  send  resume  with  references  to: 
Patricia  Hruby,  Advertising  Director 
New  Jersey  Herald 
2  Spring  Street,  Newton,  NJ  07860 
Thruby@NJHerald.com 


For  help  wanted/position  wanted  rates  call 
Hazel  Preuss  at  6^6.654.5302  or 
Michele  MacMahon  at  646.654.5303 

- the  nexo^ipnper  / ;/ rY // s  J  r  i/ 's - 

- meeting  place. - 


ADVERTISING 


COMMERCIAL  PRINT  SALES  MANAGER 
Retail  Advertising  Department 

With  the  addition  of  its  new  state-of-the-art 
production  facility.  Journal  Sentinel  Inc., 
publisher  of  the  Milwaukee  Journal  Sentinel, 
is  primed  to  enter  the  commercial  printing 
arena.  To  lead  this  sales  initiative,  we  are 
seeking  an  energetic,  creative  individual  to 
joins  our  Advertising  team  as  its  Commercial 
Print  Sales  Manager. 

The  Commercial  Print  Sales  Manager  will  be 
responsible  for  meeting  all  commercial  print 
revenue  goals,  as  well  as  implementing  and 
managing  all  commercial  print  initatives. 

The  Commercial  Print  Sales  Manager  will 
work  collaboratively  with  clients,  sales 
teams  members,  and  production  staff  to  en¬ 
sure  both  internal  and  external  customer 
service. 

The  ideal  candidate  for  this  position  will 
possess  a  Bachelors  degree  in  Advertis¬ 
ing/Marketing  (or  equivalent  work  experi¬ 
ence),  3-5  years  of  outside  sales 
experience,  and  24  years  of  experience  in 
the  commercial  print  field  In4epth  knowledge 
of  print  processes  and  production  operations 
IS  critical. 

Journal  Sentinel  Inc.  offers  a  competitive 
base/commission  compensation  package, 
along  with  benefits  to  include  stock  owner¬ 
ship,  401  (k),  paid  vacation  and  tuition  reim¬ 
bursement.  Interested  candidates  please 
send  resume  and  cover  letter  indicating  sal¬ 
ary  requirements  to: 

Journal  Sentinel  Inc. 

Human  Resources  Department 
333  W.  State  Street 
Milwaukee,  Wl  53203 
FAX:  (414)  224-2897 

E-mail:  hr@onwis.com 
Equal  Opportunihy  Employer 


CIRCUIATION 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 

WWW. boonenewspapers.com 

CIRCULATION  DIRECTOR 
The  Salma  Journal  seeks  an  experienced 
professional  to  lead  its  circulation  depart¬ 
ment.  We  need  someone  to  continue  our 
record  of  excellent  service,  innovative  mar¬ 
keting  and  on-time  delivery  in  a  31-county 
area.  An  excellent  compensation  package 
includes  vacations,  401(k),  profit  sharing, 
plus  health  and  dental  insurance  programs. 
The  Journal  is  an  award-winning  newspaper, 
circulating  30,(X)0  daily  and  32,000  Sunday. 
Salma  is  a  central  Kansas  community 
of  45,000,  known  for  good  schools,  excellent 
public  services  and  a  strong  commitment  to 
the  arts.  Send  resume  to:  Jane  Kramer,  Hu¬ 
man  Resources  Director,  The  Salma 
Journal,  333  S.  Fourth,  Salma,  KS  67401. 

LOOKING  for  that  next  career  move?  Go  to 
The  Ogden  Newspapers,  Inc.  web  site  at: 
www.ogdennews.com/opportunities 


mcihes 


NEWS 

the  cliflereuee 


OCTOBER  7,  2002  EDITOR  &  PUBLISHER  CL.ASSIH  EDS  19 


www.editorandpubllshef.com 


Phone:1-888-825-9149  '  CLASSIFIED  ADVERTISING  >  Fax:(646)654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


CIRCULATION 


CIRCULATION  DIRECTOR 
Central  New  Jersey  publisher  of  24 
weeklies  seeks  a  newspaper/shopper  circu¬ 
lation  executive.  This  senior  management 
position  reports  directly  to  the  company 
president.  NJN  Publishing  has  over 
350,000  weekly  circulation,  both  paid  and 
free,  serving  some  of  the  country’s  most  at¬ 
tractive  suburban  communities.  Our  main 
offices  are  located  in  Hunterdon  County, 
bordering  Pennsylvania  and  the  scenic  Dela¬ 
ware  River. 

This  individual  will  manage  circulation  opera¬ 
tions  serving  our  five  divisions.  The  suc¬ 
cessful  candidate  will  have  at  least  five 
years  of  circulation  background  most  likely 
in  weekly  newspapers  and  shoppers.  Expe¬ 
rience  with  alternate  delivery  systems  is 
preferred  as  is  thorough  knowledge  of  the 
postal  regulations. 

NJN  Publishing  is  a  Penn-Jersey  Advance 
company.  Write  to  President  at: 

NJN  Publishing 

P.O.  Box  32,  8  Minneakoning  Road 
Flemington,  NJ  08822-0032 

CIRCULATION  MANAGER 
Eastern  North  Carolina  10,000  daily  is 
seeking  a  motivated,  experienced  circula¬ 
tion  manager  to  help  continue  our  growth. 
Management  experience  with  knowledge  of 
ABC  rules  and  computer  literate.  Please 
send  resume  and  salary  requirements  to: 

Box  3061,  Editor  &  Publisher  Classified 

770  Broadway,  7th  Floor 
New  York,  NY  10003 

HOME  DELIVERY  MANAGER 
The  Honolulu  Star-Bulletin  is  seeking  an  ex¬ 
perienced  Home  Delivery  Manger  to  build 
circulation  and  readership.  Honolulu  is  a 
market  of  1  million  in  a  diverse  community. 
We  offer  an  outstanding  work  environment. 
Compensation  based  upon  experience  is  a 
combination  of  salary  and  incentive.  Please 
send  resume  and  salary  history  to:  Jon 
Corrice  Director  of  Circulation 
808-529-4860  45-525  Luluku  Road 

Kaneohe,  HI  96744. 

]Corrice@starbulletin.com 

Sales  and  retention-driven  DIRECTOR  OF 
CIRCULATION  sought  by  family-owned, 
24,000  circulation,  morning  daily  in  eastern 
Midwest.  We  are  one  of  the  best  community 
newspapers  in  the  country  -  dedicated  to 
doing  things  right  and  rewarding  the  people 
who  help  us  attain  excellence.  Our  community 
is  progressive,  growing  and  a  great 
place  to  live.  Our  Circulation  Department  is 
a  place  from  which  a  successful  leader  can 
go  on  to  even  higher  management  respon¬ 
sibilities  with  our  company  and  its 
numerous  publications.  Send  resume  and 
cover  letter  telling  us  why  you  are  the  best 
to  Box  3073,  Editor  &  Publisher  Classified, 
770  Broadway,  7th  Floor,  New  York,  NY 
10003. 


EDITORIAL 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 

PROJECT  EDITOR,  full-time,  Austin,  Texas. 
See  Personnel  at:  www.gstype.com 
for  details. 


EDITORIAI, 


ASSISTANT  CITY  EDITOR  | 

The  Register-Guard,  a  78,000  circulation  | 
family  owned  newspaper  is  seeking  an  As¬ 
sistant  City  Editor.  Complete  job  description 
and  application  requirements  available  i 
at  www.registerguard.com  Deadline  is  Fri¬ 
day,  October  18,  2002.  ACE,  P.O.  Box 
10188,  Eugene,  OR  97440-2188.  E.O.E 

CITY  EDITOR 

The  Boston  Herald,  a  large  daily 
newspaper,  seeks  an  experienced  City  Editor,  i 
Your  background  should  include  reporting 
and  managerial  experience  as  well  as  I 
the  proven  ability  to  work  successfully  in  a  | 
fast-paced  environment.  Forward  your  re-  I 
sume  and  work  samples  to:  Jim  Mac 
Laughlin,  Deputy  Managing  Editor/News, 
The  Boston  Herald,  One  Herald  Square, 
Boston,  MA  02106.  Equal  Opportunity  Em¬ 
ployer.  Minorities  and  females  are  encour¬ 
aged  to  apply. 


COPY  EDITORS/DESIGNERS:  The  Arkansas  | 
Democrat-Gazette  has  immediate  openings 
on  its  Northwest  Arkansas  copy/design 
desk.  Polished  copy-editing/design  skills 
(QuarkXPress)  and  two  years  experience 
are  musts.  Send  cover  letter,  resume  and 
work  samples  to  James  Gilzow,  Arkansas  i 
Democrat-Gazette,  2201  S.  Thompson  St.,  j 
Suite  B,  Springdale,  AR  72765.  ] 

COVER  PENN  STATE  I 

Report  for  the  newspaper  voted  best  in  its  I 
class  five  years  in  a  row  in  PA.  The  Centre  j 
Daily  Times  is  seeking  a  higher  education 
reporter  who  can  work  a  beat,  produce  en¬ 
terprise,  and  write  with  flair.  A  Bachelor’s 
degree  and  three  years  experience  preferred. 

As  part  of  the  Knight  Bidder  newspaper 
group,  we  offer  excellent  compensation 
and  a  full  range  of  employee  benefits.  Inter¬ 
ested  applicants  should  mail  a  cover  letter, 
resume  and  non-returnable  clips  to: 

Centre  Daily  Times 
Attn:  Karen  Mrsa 
3400  East  College  Avenue 
State  College,  PA  16801 

EDITOR-IN-CHIEF  | 

Award-winning  weekly  newspaper  seeks  Edi-  I 
tor-in-Chief  to  lead  our  staff  of  professional  i 
journalists  in  delivering  an  essential  source  | 
of  information  to  the  discerning  readers  of  ! 
our  communities.  We  offer  a  competitive  i 
salary,  benefits  and  401(k)  program.  Jour-  j 
nalism  degree  preferred;  editing  experience  ! 
required.  Please  send  resume  to:  : 

Box  3069  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor,  NY,  NY  10003  j 

GENERAL  ASSIGNMENT  REPORTER  i 
The  Watertown  (NY)  Daily  Times,  a  ! 
32,000-circulation  newspaper  located  be¬ 
tween  the  Adirondack  Mountains  and  Lake 
Ontario,  has  an  opening  for  a  general  as¬ 
signment  reporter.  Send  clips,  references, 
etc.,  to  Bob  Gorman,  managing  editor,  Wa¬ 
tertown  Daily  Times,  260  Washington 
Street,  Watertown,  NY  13601. 

HIGHLANDS  TODAY,  a  Media  General  daily  j 
serving  Sebring,  FL,  is  seeking  two  winners; 
a  dynamic  REPORTER  to  join  our  award¬ 
winning  team  of  community  journalists.  And,  ! 
a  WORDSMITH  who  can  edit  and  write. 
Send  cover  letter  and  resume  to  Dave  Bryant,  i 
editor.  Highlands  Today,  231  U.S.  27  | 
North,  Sebring,  FL  33870,  or  E-mail; 

highlandstoday@highlandstoday.com  I 


EDITORIAI. 


EDITORS  WANTED 

Leading  Southeast  newspaper  company 
seeks  top  editors  for  under-1 0,000  commu¬ 
nity  dailies  in  beautiful  central  Virginia. 
We’re  looking  for  editors  who  don’t  mind 
plenty  of  hands-on  work,  as  well  as  planning 
coverage  and  guiding  and  training  a  small 
staff  of  journalists  looking  to  get  better. 
Newspapers  are  located  near  the  Blue 
Ridge  Mountains,  a  few  hours  south  of 
Washington,  DC,  in  communities  not  far 
from  Charlottesville  and  the  University  of 
Virginia.  Competitive  pay,  outstanding  bene¬ 
fits,  generous  401(k)  -  plus  opportunities  to 
advance  with  a  growing  company.  Visit 
www.mediageneraLcom/|obs/for  details  on 
available  positions  and  application  informa¬ 
tion  or  send  resume  and  salary  requirements 
to  Joe  Stinnett,  managing  editor.  The 
News  &  Advance,  Box  10129,  Lynchburg, 
VA  24506  or  E-mail: 

jstinnett@newsadvance.com 


FOOD/RESTAURANT  COLUMNISTS 
New  Times  is  looking  for  additional  food 
columnists  for  its  award-winning  weekly 
newspapers.  You  must  be  passionate  about 
food,  knowledgeable  about  the  restaurant 
business  and  able  to  produce  stylish,  opin¬ 
ionated  columns.  Position  may  be  fulltime 
depending  on  writing/editing  experience 
and  willingness  to  relocate. 

New  Times  publishes  magazine-style  weekly 
newspapers  -  covering  local  news,  politics, 
arts  and  music  -  in  Phoenix,  Denver,  Miami, 
Dallas,  Houston,  San  Francisco,  Los 
Angeles,  Ft.  Lauderdale,  Cleveland,  St. 
Louis,  Kansas  City  and  Oakland.  Qualified 
applicants  should  send  cover  letter,  resume 
and  clips  to  the  address  below.  BE  VERY 
SPECIFIC  ABOUT  WHICH  NEW  TIMES  CITIES 
APPEAL  TO  YOU. 

Christine  Brennan 
Executive  Managing  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 


GENERAL  ASSIGNMENT  REPORTER 
The  Boston  Herald,  a  large  daily 
newspaper,  has  an  immediate  opening  for  a 
General  Assignment  Reporter.  Candidates 
must  possess  strong  news  reporting  and 
writing  skills,  and  a  minimum  of  3  years  re¬ 
porting  experience  in  a  daily  newspaper  or 
wire  service  environment.  To  apply,  forward 
resume  and  work  samples  to:  Jim  Mac 
Laughlin,  Deputy  Managing  Editor/News, 
The  Boston  Herald,  One  Herald  Square, 
Boston,  MA  02106.  Equal  Opportunity  Em¬ 
ployer.  Minorities  and  females  are  encour¬ 
aged  to  apply. 

MAGAZINE  EDITOR 

Sports  publisher  seeks  experienced  editor 
for  Inside  Triathlon.  Responsible  for  contents 
of  magazine  and  Web  site,  budget 
and  staff.  Successful  candidate  will  be  pas¬ 
sionate  about  multisport  and  have  strong 
writing,  proofing,  copy-editing,  layout,  visual 
and  leadership  skills.  Some  travel.  Strong 
on  deadline,  able  to  multitask.  Cover  letter, 
resume  and  writing  samples  to:  HR,  Inside 
Communications,  Inc.,  1830  N.  55th  Street, 
Boulder,  CO  80301-2700.  E-mail: 
Jobs@7dogs.com,  Fax;  (303)  444-6788. 

No  calls,  please 


EDITORIAL 


MANAGE  THE  BEST 

New  Times,  the  nation’s  largest  publisher  of 
alternative  newsweeklies,  is  looking  for  ex¬ 
perienced  and  dynamic  editors  to  manage 
its  papers  in  Ft.  Lauderdale,  Kansas  City, 
and  Phoenix.  We’re  searching  for 
candidates  who  have  a  fine  touch  with  copy, 
a  firm  grasp  of  magazine-style  journalism, 
and  the  confidence  to  work  comfortably 
with  a  staff  of  award-winning  journalists.  Ap¬ 
plicants  must  have  excellent  news  judgment 
and  solid  management  skills.  The  managing 
editor  will  supervise  the  day-today  operations 
of  the  editorial  department  and  help 
staff  writers  produce  quality  news  and  feature 
stories.  Exceptional  writing  and  editing 
skills  are  essential;  the  interview  process 
will  include  an  extensive  editing  test.  New 
Times  offers  competitive  salaries  and  bene¬ 
fits.  Qualified  candidates  should  send  a  cover 
letter,  a  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times 
P.O.  Box  5970 
Denver,  CO  80217 


MANAGING  EDITOR:  Looking  for  an  experi¬ 
enced  journalist  ready  to  move  to  the  next 
level  in  the  newsroom  of  the  Delta  Democrat 
Times  in  Greenville,  MS.  We  want  to 
someone  who  can  do  it  all,  from  guiding 
young  reporters  to  inspiring  veterans.  If  you 
have  at  least  five  years  of  solid  newsroom 
management  experience,  we  would  like  to 
talk  to  you.  The  position  also  calls  for  solid 
layout  and  design  skills.  The  Delta  Democrat 
Times  is  a  12,000  circulation  Pulitzer 
Prize-winning  daily  newspaper.  Cover  letter, 
resume  and  samples  to:  Editor  Donald  V. 
Adderton,  Delta  Democrat  Times,  988  N. 
Broadway,  Greenville,  MS  38701,  or  E-mail: 
dvadderton@aol.com 

Will  consider  applicants  from  the  southeast. 


METRO  COLUMNIST 

The  Orange  County  Register,  three-time  Pu¬ 
litzer  winner,  is  looking  for  a  metro  columnist. 
The  successful  candidate  will  demonstrate  an 
ability  to  develop  crisp,  beautifully 
crafted  columns  based  on  street  reporting, 
offering  insight  on  news,  issues  and  trends 
in  the  community.  Fluency  in  Spanish  is  re¬ 
quired,  and  experience  as  a  columnist  is 
preferred.  Please  E-mail  resume  or  inquiries 
to  David  Whiting  at: 

dwhiting@ocregister.com 


REPORTER 

If  you  have  a  nose  for  news  and  like  to  dig 
for  meaningful  enterprise,  consider  this. 
The  Springfield  (OH)  News-Sun,  an  award¬ 
winning,  Cox  daily  in  southwest  Ohio,  is 
looking  for  a  reporter  with  experience  writing 
news  and  feature  stories.  Our  circula¬ 
tion  is  33,000  daily  and  40,000  Sunday. 
We  offer  a  competitive  salary,  benefits  and 
a  chance  to  grow.  Check  us  out  online  at 
www.SpringfieldNewsSun.com.  If  inter¬ 
ested,  please  send  your  resume  and  clips 
to  Managing  Editor  Jack  Bianchi,  Springfield 
News-Sun,  202  N.  Limestone  Street, 
Springfield,  OH  45503. 

Fax  (937)  328-0328 
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REPORTER  -  News  group  covering  FDA  and 
Hill  activities  affecting  drug  and  medical  de¬ 
vices  industries  seeks  senior  reporter  for 
daily  and  weekly  news  products.  Cover 
FDA,  courts  and  generics  industry,  with  re¬ 
sponsibility  for  providing  daily  hard  news 
copy,  plus  news  and  features  for  biweekly 
newsletter.  Requires  seasoned  pro  with  ex¬ 
perience  covering  government  for  daily. 
Send  resume,  cover  and  clips  ASAP  to: 

Phil  Piemonte,  FDAnews 
300  N,  Washington  Street,  Suite  200 
Falls  Church,  VA  22046 
Or  E-mail;  ppiemonte@fdanews.com 


REPORTER 

The  Philadelphia  area’s  pre-eminent 
business  newsweekly,  Philadelphia  Business 
Journal  seeks  a  reporter.  The  ideal  candidate 
has  experience  breaking  news  and  de¬ 
veloping  relationships  with  sources  that  pro-  [ 
vide  a  steady  stream  of  significant  tips,  at-  | 
tending  industry  functions  and  writing  lively,  j 
engaging  copy.  Must  be  passionate  about  i 
and  effective  at,  getting  the  big  scoop,  writ-  I 
ing  compelling  stories  for  time-starved  | 
readers  and  thinking  critically.  Prior  ' 
business  news  reporting  or  trade  journal  ex-  | 
perience  a  plus.  Send  resume  and  clips  to 
Dell  Poncet,  Philadelphia  Business  Journal, 
400  Market  Street,  #300,  Philadelphia,  PA  | 
19106  or  E-mail  dponcet@bizjournals.com.  | 


REPORTER  ! 

The  Las  Vegas  Review-Journal  is  looking  for 
a  unique  reporter  to  cover  a  unique  beat  in 
a  unique  city.  The  successful  candidate  will 
have  a  track  record  as  a  tale  spinner  with 
an  eye  for  human  quirks  and  an  ear  for  the 
language,  bringing  to  the  job  well-honed 
skills  in  computer-assisted  reporting,  a  bent 
for  social  anthropology  and  demography, 
the  patience  to  crunch  census  data,  market¬ 
ing  surveys  and  government  records.  We  ■ 
are  looking  for  a  person  who  can  define  | 
who  Las  Vegans  are,  what  makes  us  different,  j 
how  we  are  changing  and  where  we  will  | 
be  in  the  years  to  come.  The  person  for  this 
vaguely  defined  job  will  have  the  initiative  ! 
and  curiosity  to  carve  out  a  beat  that  defies  I 
being  put  in  a  neatly  tied  box.  Call  it  the  social 
trends  beat,  the  people  beat,  the 
culture  beat,  what  have  you.  If  you  think 
you’ve  got  the  gumption  to  make  a  go  of 
this,  send  resume,  clips,  references  and 
salary  expectations  to  Thomas  Mitchell,  Edi¬ 
tor,  Las  Vegas  Review- Journal,  P.O.  Box  70, 
Las  Vegas,  NV  89125.  E-mail  queries  ad-  j 
dressed  to:  tmitchell@reviewjournal.com,  j 
but  we  want  good  old-fashioned  paper  to  ! 
shuffle.  We  are  an  equal  opportunity  em-  [ 
ployer  that  requires  a  pre-employment  drug  i 
screen.  i 


REPORTER:  Promotion  of  our  lead  reporter  i 
to  a  publisher’s  position  has  created  an  op-  | 
portunity  for  you  to  write  news,  sports,  tea-  i 
tures,  shoot  photos,  and  design  pages  at  | 
one  of  Arkansas’  best  weekly  newspapers.  | 
Work  in  a  new  facility  using  the  latest  equip-  | 
ment.  Serve  our  local  community  while  ad-  i 
vancing  your  career.  Enjoy  good  benefits  [ 
package.  E-mail  to : 

bwhite@ashleynewsobserver.com  j 

or  mail  resume  to:  The  Ashley  News  Ob¬ 
server,  P.O.  Box  798,  Crossett,  AR  71635.  j 

(870)  364-5186 


-HELP  WANTED- 


EDITORIAL _  _ MAILROOM 

STAFF  WRITERS  ASSISTANT  PRODUCT 


New  Times,  the  nation’s  largest  publisher  of  I 
alternative  newsweeklies,  has  immediate  I 
openings  for  experienced  writers  at  its 
hard-hitting  papers  in  Houston,  Phoenix  and  | 
Oakland.  We’re  looking  for  journalists  whc 
understand  the  difference  between  maga¬ 
zine-style  reporting  and  the  hurried  fact-find¬ 
ing  of  daily  papers.  The  ideal  candidates 
will  have  a  solid  background  in  news  and  be 
able  to  create  in-depth,  well-crafted  stories 
based  on  solid  reporting  that  explore  the 
issues,  events  and  personalities  of  their 
community.  Phoenix  applicants  should  have 
at  least  five  years  experience;  the  Oakland  | 
position  is  entry-level.  New  Times  publishes 
magazine-style  weekly  newspapers 
covering  local  news,  polibcs,  arts  and 
music  in  Phoenix,  Denver,  Miami,  Dallas,  | 
Houston,  San  Francisco,  Los  Angeles,  Ft. 
Lauderdale,  Cleveland,  St.  Louis,  Kansas 
City  and  Oakland.  We  offer  competitive  sal¬ 
aries  and  benefits.  Qualified  applicants 
should  send  cover  letter,  resume  and  clips; 

Andy  Van  De  Voorde  j 

Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217  i 

I 

THE  PHILADELPHIA  TRIBUNE,  America’s  ! 
oldest  newspaper  serving  the  African  Ameri¬ 
can  Community  in  the  greater  Philadelphia  | 
region,  has  the  following  openings: 

COPY  EDITOR:  Full  time  and  part  time  copy  i 
editor.  Previous  copy  editing  experience  j 
with  a  familiarity  in  AP  Style. 
FEATURE/INVESTIGATIVE  REPORTERS:  Full  ' 
time.  Minimum  3  years  experience  with  a  ; 
daily  newspaper.  i 

Fax  resume  to:  (215)  735-3612  I 


VICE  PRESIDENT,  NEWS  j 

NYSE  Company  seeks  motivated  professional  I 
for  Vice  President,  News:  a  very  experienced, 
well-rounded  news  professional  , 
to  oversee  all  aspects  of  editorial  content  ' 
for  23  daily  newspapers  and  225  non-daily 
publications.  Responsibilities  include  re¬ 
cruiting  for  the  company’s  top  editorial  posi¬ 
tions,  reviewing/refining  editorial  expense 
budgets,  establishing  procedures  and  poli-  j 
cies  which  ensure  editorial  quality,  involve-  j 
ment  in  planning  and  launching  new  i 
products  and  redesigns,  preparing  and  pre¬ 
senting  training  material  for  editorial  staffs  > 
and  management  teams,  building  and  over¬ 
seeing  the  JRC  News  Service,  handling  peri¬ 
odic  in-house  editorial  contests  and  providing 
ongoing  feedback  and  advice  to  editors. 
This  individual  operates  as  part  of  a  team  ' 
of  newspaper  professionals  that  includes  | 
advertising,  circulation,  production  and  sys-  j 
terns  experts.  Fax  resume  with  salary  history  ' 
to  Charles  Sheridan  at  (609)  396-8356  i 
or  E-mail  to:  jobs@journalregister.com.  ' 

“The  Future  is  called  “perhaps,”  i 
which  is  onl>'  possible  thing  to  ! 
call  the  future.  And  the  impor¬ 
tant  thing  is  not  to  allow  that  to 
scare  you.”  I 

-Tennessee  Williams  | 


PACKAGING  MANAGER 
The  Tribune  is  seeking  an  experienced  As¬ 
sistant  Manager  for  our  Newspaper  Packag-  : 
ing  operation.  This  position  involves  | 
hands-on  responsibility  for  managing  four  : 
SLS  1000  inserters  and  staff.  Duties 
include,  but  not  limited  to,  scheduling, 
on-going  staff  training,  safety  and  reviews,  i 
We  are  looking  for  a  person  that  will  conbn-  ’ 
ually  work  toward  improvement  of  the  existing 
product,  developing  new  Ideas  and  im¬ 
plementing  those  that  will  help  the  depart¬ 
ment  and  product  the  best  quality  products  i 
on  time.  Must  have  proven  track  record  in  I 
newspaper  production  management.  Prior  i 
operation  of  packaging  inserter  and  bilingual 
English/Spanish  helpful.  Please  send 
resume  to:  Kathy  Thorne,  Employment  Ad¬ 
ministrator,  120  West  First  Avenue,  Mesa,  i 
AZ  85210.  FAX:  (480)  89&6401.  E-mail: 
kthorne@aztrib.com 


PACKAGING  DEPARTMENT  MANAGER 
The  Oakland  Press  is  seeking  an  experienced 
individual  who  will  be  responsible  for 
leading  a  diverse  team  of  employees  that 
insert  local  sections  and  pre-printed  material 
into  the  daily  and  Sunday  newspapers. 
This  includes  selection,  training,  and  sched¬ 
uling  employees;  ensuring  safety  and  diver¬ 
sity  standards;  selecting  vendors;  scheduling 
equipment  maintenance  and  repairs; 
and  monitoring  quality  in  the  mailroom. 

The  successful  candidate  will  have  5  years 
newspaper  packing  and  significant  supervi¬ 
sory  experience.  Must  be  able  to  exhibit 
outstanding  management  skills,  including 
problem  resolution,  team  leadership,  organ¬ 
ization  and  communication.  Experience  with 
mechanical  insertion  equipment,  BHingual 
capability  in  Spanish  is  a  plus. 

No  third  party  inquiries. 

To  apply,  please  send  your  resume  to; 

Bill  Williamson,  Director  of  Operations 
P.O.  Box  436009,  Ponbac,  Ml  48343 
Fax:  (248)  4544482 


OPERATIONS 


Our  OPERATIONS  department  currently  has 
an  opening  for  a  TECHNICIAN.  We  are  looking 
for  an  enthusiastic  mechanical  troubleshooter 
with  a  basic  working  knowledge  of 
fundamental  electrical  supply  circuits.  A 
minimum  of  five  (5)  years  experience  in  a 
mechanical  environment.  Experience  with 
PLC’s  a  real  plus.  Interested  candidates 
should  submit  a  resume/application  to: 

The  Bakersfield  Californian,  Attn:  Human 
Resources-Technician,  P.  0.  Box  440,  Bak¬ 
ersfield,  CA  93302.  FAX:  (661)  395-7484. 

E-mail:  )obs@bakersfield.com 
All  applicants  are  subject  to  a  pre-em¬ 
ployment  physical,  drug  screen  and 
background  investigation.  EOE. 


PRESSROOM 


PRESS  OPERATOR 

Opening  for  experienced  operator  who  is 
ready  for  growth  opportunity  including  su¬ 
pervision.  Award-winning  commercial  plant 
with  four  Harris  V-15  Presses.  Three  day,  ' 
12-hour  shifts.  Air  conditioned.  401(k)  and  ! 
more.  Call  Art  or  John  or  send  resume  to: 
P&P  Press,  6513  Galena  Road,  Peoria,  IL  ' 
61614.(309)691-8511. 


PRESSROOM 


URBANITE  OPERATORS  and  SUPERVISORS 
needed  for  Las  Vegas  market.  5-10  years 
experience  required.  Please  mail,  fax,  or 
E-mail  resume  to  the  address  below.  Pay 
DOE.  Las  Vegas  Press,  Human  Resources, 
1335  Pama  Lane,  Suite  111,  Las  Vegas, 
NV  89119-3830.  Fax  (702)  2524580. 

E-mail:  hr@lvpress.com 


PRODUCT  MANAGEMENT 


YAHOO!  NEWS  AND  WEATHER 
PRODUCTION  MANAGER  (Sunnyvale,  CA) 

In  this  role,  you  will  oversee  product  man¬ 
agement,  and  the  product  team,  for  Yahoo! 
News  and  Weather,  a  leading  online  news 
site  with  over  15  million  unique  visitors  per 
month.  You  will  be  responsible  for  all  aspects 
of  the  product  as  well  as  the  P&L  and 
audience  metrics.  You  must  seize  the  op¬ 
portunity  that  the  Web  represents  to  create 
the  most  dynamic,  most  comprehensive 
and  most  up  to  date  news  and  weather  site 
the  Web  has  ever  seen.  You  will  work  closely 
with  engineering,  business  development, 
marketing  and  sales  programs  to  develop 
and  implement  the  product  plan,  visions 
and  strategies  to  drive  the  revenue  and 
product  goals.  You  will  oversee  all  product 
management  and  product  development,  in¬ 
cluding  prioritization  and  implementation  of 
product  and  platform  enhancements,  defini¬ 
tion  of  user  interfaces,  and  determination  of 
resource  allocations.  Requirements:  5+ 
years  of  print  and  online  news  experience 
including  3-r  of  project  management  experi¬ 
ence.  A  passion  for  news,  journalism  bal¬ 
anced  with  hearty  capitalism.  Demonstrated 
previous  success  in  the  management  of  em¬ 
ployees  and  information  applications. 
Strong  HTML  skills  are  essential.  Master’s 
in  Journalism  is  highly  desirable,  an  MBA  is 
also  preferred.  This  role  will  report  directly 
to  the  Director/General  Manager  of  Yahoo! 
News  and  Information. 

To  apply  for  the  position,  please  send  your 
resume  to  yahoo@hiresystems.com  and 
reference  /1413HS/  in  the  subject  line 
of  your  E-mail. 


PRODUCTION/TECH 


F>RODUCTION  DIRECTOR 
Northeast  independent  daily  with  TMCs 
seeks  candidates  with  7-10  years  manage¬ 
ment  experience  to  direct  Press,  Prepress, 
production  systems,  commercial  printing 
and  Maintenance.  Member  of  newspaper’s 
management  committee;  corporate  respon¬ 
sibility  for  safety  programs. 

Candidates  should  have  leadership,  technical, 
and  collaborative  skills,  and  understand 
integration  of  production  and  other  computer 
systems.  Competencies  in  newspaper 
production  regulatory  requirements,  safety 
programs  and  facilities  management 
needed.  Contract  negotiations  and  involve¬ 
ment  in  multi-site  operations  are  helpful. 

Solid  benefits  package  includes  401(k). 
This  is  a  competitive  media  market  that  in¬ 
cludes  a  diverse  country,  suburban  and  city 
circulation.  Convenient  to  major  cities. 

Equal  Opportunity  Employer 

Please  forward  your  resume  in  confidence 

to: 

Box  3076,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York.  NY  10003 
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-HELP  WANTED- 


EDITORIAL 


MANAGING  EDITOR 

The  Miami  News-Record  seeks  a  leader  for 
its  team  of  community-oriented  reporters. 
The  position  requires  a  strong  background 
in  reporting,  photography,  editing  and  page 
design,  plus  the  ability  to  manage  news 
staff,  plan  news  coverage  and  be  part  of  a 
strong  management  team  with  the  publisher 
and  other  department  heads.  Located  in  an 
area  rich  with  stories,  the  News-Record  is  a 
newspaper  known  for  making  a  difference. 
It  received  the  Sequoyah  Award  6  Oklahoma’s 
sweepstakes  award  6  last  year  and 
hopes  to  continue  the  tradition  in  2002.  To 
apply,  send  letter,  resume  and  clips  to 
Shannon  Duhon,  publisher,  Miami 
News-Record,  14  First  Ave.  NW,  Miami,  OK, 
74354. 

I  ISiiWS  makes  the  cliffereiice.  I 


-POSITIONS  WANTED- 


i  ADMINISTRATIVE 


PUBLISHER/GENERAL  MANAGER/ 
SALES  DIRECTOR 

Company  falling  asleep?  I  can  put  the  fire 
back  in  the  business.  Seasoned  executive 
with  22  years  publishing  and  sales  experi¬ 
ence  in  the  newspaper  and  magazine  indus¬ 
try.  Will  work  as  employee,  consultant  or 
sweat  equity  position.  Call:  (954)  452-3371 
or  E-mail:  sunpub@bellsouth.net 

_ CIRCULATION _ 

CIRCULATOR:  Experienced,  mature  profes¬ 
sional  seeks  short  or  long  term  opportunity 
in  New  York.  Phone/Fax  (631)  588-2735 

_ EDITORIAL _ 

LARGE-STATE  NEWS,  DESIGN  WINNER 
;  seeks  daily  work  -  op-ed  at  larger,  or 
manager  at  smaller.  Principled,  contrarian 
columnist.  Master’s. 
Westerneditor@hotmail.com 


CinSSiriED  nOUERTISERS 


If  you  don’t  see  a  category  that  fits  your 
needs,  please  call  us  at: 

(888)-825-9149 

For  space  and  material  deadlines,  call: 

Hazel  Preuss  at:  [646]  654-5302 
ll1icheleniacniahonat:(646)  654-5303 
michele  Golden  at:  (646)  654-5304 


Editor  &  Publisher  has  been  your  communication  link  to 
the  newspaper  industry  every  week  since  1884. 


E&P 


www.editorandpublisher.com 


“Mailing  the  simple  complicated  is  “Remember  always  that  you  have 
commonplace;  making  the  compli-  not  only  the  right  to  be  an  indi¬ 
cated  simple,  awesomely  simple,  vidual,  you  have  an  obligation  to 
that’s  creativity.”  j  one.” 

-  Charles  Mingus  j  .  Eleanor  Roosevelt 
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DEADLINES 


Tuesday  at  noon  (EST)  for  the  next  Monday’s  issue. 


1 


1 

LINE  AD  RATES 

1 

Rates  are  per  line. 

per  insertion. 

3  line  minimum. 

approximately  34 

characters/spaces  per  line,  no  abbreviations. 

also  includes  online 

HELP  WANTED 

ALL  OTHER  CLASSIFICATIONS  1 

1  week . 

. $13.25 

1  week . 

. $12.10 

2  weeks . 

. $12.30 

2  weeks  . 

. $10.65 

3  Weeks . 

. $10.85 

3  Weeks . 

. $  9.30 

4  weeks  . 

. $  9.15 

4  weeks  . 

. $  8.00 

1 2  weeks  . 

. $  8.75 

12  weeks  .... 

. $  7.00 

26  weeks  . 

. $  7.80 

26  weeks  .... 

. $  6.20 

39  weeks  . 

. $  7.50 

39  weeks  .... 

. $  5.80 

52  weeks  . 

. $  7.15 

52  weeks  .... 

. $  5.45 

BLIND  BOXES:  $25  per  insertion 

:  counts  as  additional  line  copy.  | 

DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otherwise 
a  scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum 
133-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mail.  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 

BLACK  &  WHITE  DISPLAY  AD  RATES 


1  week  . 

.  $144 

12  weeks  . 

.  $  112 

2  weeks  . 

.  $131 

26  weeks  . 

.  $  107 

3  Weeks  . 

.  $124 

39  weeks  . 

.  $  101 

4  weeks . 

.  $120 

52  weeks  . 

. $  95 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis. 
Contracts  are  non-cancellable.  All  ads  from  new  advertisers  must  be 
pre-paid  prior  to  deadline;  advertisers  with  a  payment  record  in  good 
standing  may  be  billed.  Deadline  is  Tuesday  prior  to  Monday 
Publication.  Cash,  check,  VISA,  MasterCard,  and  American  Express 
accepted.  All  ads  require  a  signed  insertion  order,  and  all  ad  copy 
must  be  submitted  in  writing  via  mail,  e-mail,  or  fax.  We  reserve  the 
right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information;  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone,  5. 

Ad  Classification,  6.  No.  of  insertions. 

Or  Place  your  ad  online  www.editorandpublisher.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures. 

Mail:  Editor  &  Publisher  Classified 

770  Broadway,  7th  FI,  New  York,  NY  10003 

Fax:  (646)  654-5312 

TO  REACH  OUR  ACCOUNT  MANAGERS,  CALL: 

TOLL  FREE:  888  825-9149 
ACCOUNT  MANAGERS: 

HAZEL  PREUSS  (EMPLOYMENT-EASTERN  U.S.) 

hpreuss@editorandpublisher.com 

MICHELE  MACMAHON  (  EMPLOYMENT  -  CENTRAL  +  WESTERN  U.S.) 

mmacmahon@editorandpublisher.com 

MICHELE  GOLDEN  (SERVICES  -i-  ALL  OTHER  CATEGORIES) 

mgolden@editorandpublisher.com 

^1B— WPiPP— IPIgHIWIigW**  ai  jWxiU— I^M 

www.editorandpubltsher.com 


HOmNCLUDMIG  ALL  AVAILABLE  E-MAIl  AD»MS$ES|HD  WEB  SinS 

EditoSPliMisher 


T 


INTERNATIONAL 


•  No  Sales  Staff  Should  Be  Without  One 

Publishers,  General  Managers  Advertising  Executives, 
Circulation  Managers,  Marketing  Managers,  Advertising 
Agency  Executives,  New  Media  Executives,  etc. 

•  Find  The  Information  You  Want  Instantly 

Access  the  Year  Book  information  instantly  with  a  fully 
indexed,  searchable  database  that  allows  you  to  target  the 
U.S.  and  Canadian  newspaper  industry 

*  It's  Easy,  It's  Fast,  It's  Simple 

The  fast,  menu  activated  search-and-display  capability  of  our 
CD-ROM  makes  finding  data  and  compiling  lists  easier  than 
ever. 

*  Customize  Your  Search  By  Any  Field 

Search  newspapers  by  Titles,  Personnel  Names,  City,  State, 
County  and  Zip  Codes.  Search  for  special  topic  editions; 
Religious,  Ethnic,  Alternative.. ..and  much  more! 


I 

I 


*  Exportable  Data  For  Mail  Merge 

All  the  information  can  be  exported 
to  your  PC  in  a  wide  range  of  file 
formats.  Customize  mailing  lists  for 

each  of  your  communications  projects  _ _ ^ 

from  traditional  mass  mailings  to  broadcast 
e-mails  to  telemarketing.  Create  your  own  contact 
management  database  with  applications  like  Act  or  Access. 

*  CD-ROM  Sections 

The  Year  Book  CD-ROM  lists  over  90,000  personnel  names 
including  all  U.S.  Dailies,  U.S.  Weeeklies,  Canadian  Newspapers, 
Foreign  Newspapers  and  Mechanical  Equipment  sections... 

...  names  of  contacts  and  their  areas  of  responsibility,  plus  other 
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AMERICAS  EXTRA 


After  seven  decades  of  government  conducted  in  secrecy, 
Mexico  acts  to  set  a  new  standard  in  transparency 


- - 

Mob  rules:  Domingos  Savio  Brandao 
Lima  Junior,  owner,  publisher,  and 
columnist  of  the  Cuiabi  daily  Folha  do 
Estado  in  the  Brazilian 
state  of  Mato  Grosso, 
was  ambushed  and 
murdered  Sept.  30  by 
two  men  who  fired  at  least  five  shots  from 
a  motorcycle,  the  New  York-based 
Committee  to  Protect  Journalists  reported. 
An  editorial  in  his  paper  attributed 
Brandao's  murder  at  age  40  to  its  cover¬ 
age  of  drug  trafficking,  illegal  gambling, 
and  public  corruption. ...  Police  in  Rio  de 
Janeiro,  Brazil,  arrested  drug-gang  leader 
Elias  Pereira  da  Silva  Sept.  18  for  the 
murder  by  beheading  of  TV  Globo  journal¬ 
ist  Tim  Lopes. ...  Telepacifico  TV  journalist 
Americo  Viafara  Valencia,  39,  was  killed 
along  with  businessman  Rub^n  Dario 
Cbrdoba  Sept.  16  by  gunmen  firing  from  a 
motorcycle  while  driving  in  Cali,  Colombia. 

The  Bogota-based 
Foundation  tor  Press 
Freedom  reported  that 
authorities  believe 
Cdrdoba  was  the  intended  target. ...  Under 
a  Sept.  10  decree  by  Colombian  President 
Alvaro  Uribe  V^lez,  foreigners,  including 
journalists,  must  get  special  permission  to 
travel  in  certain  zones  of  nearly  half  of  the 
nation’s  34  provinces  where  armed  groups 
are  active. ...  A  Chilean  free-press  group, 
the  Journalists  Association  for  Freedom 
of  Expression,  was 
launched  Sept.  12. ... 

A  federal  judge  in 
Argentina  on  Sept.  17 
subpoenaed  the  phone  records  of  Thomas 
Catan,  the  Buenos  Aires  correspondent  for 
the  London-based  Financial  Times,  and 
suggested  his  phone  could  be  tapped  as 
part  of  a  government  bribery  investigation. 
Citing  unnamed  banking  and  diplomatic 
sources,  Catan  reported  in  an  Aug.  20 
article  that  Argentine  legislators  had 
solicited  bribes  to  stall  legislation 
unfavorable  to  foreign  banks. ...  A  joint 
report  of  the  Miami-based  Inter  American 
Press  Association  and  Vienna,  Austria- 
based  International  Press  Institute 
coTKludes  that  press  freedom  in  Venezuela 
has  deteriorated  in  part  because  frequent 
haranguing  by  President  Hugo  Chavez 
encourages  physical  harassment  of 
journalists.  —  Mark  Fitzgerald 


BY  MARK  FITZGERALD 

CHICAGO 

N  OLD  POLITICAL  JOKE  FROM  THE 

days  of  one-part>^  rule  by  the 
Institutional  Revolutionaiy'  Party 
(PRI)  illustrates  the  ingrained  cynicism 
Mexicans  have  for  their  government: 

At  a  national  assembly  of  the 
PRI,  a  voice  suddenly  booms 
out,  “Swindler,  bribe-taker, 
corrupt  scum,  thief!  ” 

One  delegate  says  to  another, 

“Who’s  the  one  that  guy  is 
shouting  all  those  insults  at?” 

His  companion  replies, 

“Those  aren’t  insults  —  he’s 
just  taking  roll  call.” 

With  his  election  in  2000, 

President  Vicente  Fox  ended 
seven  decades  of  PRI  nile  and 
promised  to  end  the  nation’s 
endemic  corruption,  settle  the 
Zapatista  rebellion  in  Chiapas, 
and  open  the  workings  of  gov¬ 
ernment  to  public  scrutiny.  Two  years  later, 
Fox  has  failed  to  deliver  on  the  first  two 
promises,  but  he’s  milking  believers  out  of 
cynics  with  his  transparenc>’  policies. 

Facing  a  PRI-dominated  Legislature  so 
truculent  it  once  took  the  unheard-of  step 
of  reftising  his  routine  request  to  travel 
abroad,  F’ox  nevertheless  in  April  persuad¬ 
ed  the  House  and  Senate  to  pass  unani¬ 
mously  a  national  Freedom  of  Information 
(FOI)  law  that  in  some  ways  is  better  than 
its  U.S.  equivalent.  The  law  directs  agencies 
to  choose  access  over  secrecy,  lays  out  a 
simple  method  to  request  information,  and, 
in  a  clause  especially  important  in  Mexico, 
prohibits  the  government  under  any  cir¬ 
cumstances  from  withholding  information 
about  gross  human-rights  violations. 

The  law  also  establishes  something  called 
positivajicta:  Not  responding  to  a  request 
means  the  agency  has  accepted  it  —  and 
must  release  the  information  on  an 
expedited  basis,  said  Kate  Doyle,  director 
of  the  Mexico  Project  for  the  nonprofit 
National  Security  Archive  in  Washington. 

“Although  nothing  is  going  to  change 


overnight ...  there  have  been  certain 
signs  the  administration  is  trying  to 
follow  through  with  these  initiatives  of 
transparency  and  openness,”  Doyle  said. 
“The  FOI  is  one  pretty  clear  sign  the 
administration  is  trying  to  do  the  right 
thing,  at  least  in  this  area.” 


In  June,  Fox  went  to  the  National 
General  Archive  to  open  sealed  intelligence 
records  of  the  Oct.  2, 1968,  massacre  of 
students  in  Mexico  City’s  Tlatelolco  Plaza 
and  the  so-called  “dirty  war”  against 
suspected  leftists  in  the  1960s  and  ’70s. 
Among  the  discoveries  in  the  archives, 
reported  Francisco  Robles,  correspondent 
for  La  Opinion  in  Ix)s  Angeles:  a  file  on 
Fox  himself,  tracking  his  progress  as  a 
Coca-Cola  executive  and  rising  star  in  the 
PRI -opposition  National  Action  Party. 

Fox  has  shown  an  unusual  willinguess  to 
discuss  the  dark  present  as  well  as  the 
shameftil  past.  This  summer,  he  sent 
Attorney  General  Rafael  Macedo  de  la 
Concha  to  Tijuana  to  speak  at  an  Inter 
American  Press  Association  conference 
about  the  dangers  journalists  face  covering 
dnig  trafficking  along  the  border. 

Some  Mexican  states  are  going  even 
ftirther  with  FOI  laws,  National  Security 
Archive’s  Doyle  noted.  Sinaloa,  for  instance, 
requires  .state  agencies  to  educate  the  public 
on  their  new  right  to  information,  starting 
with  elementary  schoolchildren.  11 


Discussing  journalists'  risky  business  in  August  are  (from  left) 

£/  Universal  Publisher  Jose  Francisco  Ealy,  Mexican  A.G.  Rafael 
Macedo  de  la  Concha,  and  lAPA  President  Robert  J.  Cox. 
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{continued from  page  16}  the  decline, 

FACS  changed  its  marketing  approach  to 
target  alumni  and  potential  students  more 
directly.  Courses  in  business-related 
issues  as  well  as  homeland-security  and 
terrorism  coverage  have  grown  to  entice 
more  interest. 

Poynter  saw  attendance  decline 
beginning  two  years  ago,  and  it  responded 
by  changing  its  tuition  rate  from  a  sliding 
scale  —  ranging  from  no  charge  to  as 
much  as  $950  a  course  —  to  a  flat  $400 
for  all  classes.  It  will  raise  the  rate  to  $450 
next  year.  The  nonprofit  center  also  threw 
in  free  hotel  rooms  with  tuition.  “We  had 
to  help  a  lot  of  organizations  that  would 
not  have  gotten  training  at  all,”  says  Karen 
Dunlap,  the  institute’s  dean  of  faculty. 

However,  Dunlap  adds,  despite 
Poynter’s  rate  change,  training 
is  still  at  the  bottom  of  the 
priority  list  for  many  papers 
in  these  tough  times.  “It  is 
discouraging,”  she  says.  “The 
industry  has  been  pulling  back.” 

This  pullback  also  forced  API, 
which  each  year  offers  about  50 
courses  —  roughly  the  same 
number  as  Poynter  —  to  cancel 
classes  last  year,  the  first  time  it 
has  done  so  in  nearly  10  years, 
according  to  Carol  Ann 
Riordan,  vice  president  for 
programming  and  personnel. 

She  says  four  courses  were 
canceled  during  the  last  six 


I  nalists  lead  discussions  on  reporting  tips. 

I  “We  are  doing  the  same  amount  of 
j  in-house  training,  but  it  is  slightly  down  for 
sending  people  out,”  says  Yvette  Walker, 

!  assistant  managing  editor  for  staff  develop- 
!  ment  at  The  Kansas  City  (Mo.)  Star.  Ken 
!  Bunting,  executive  editor  of  the  Seattle 
j  Post-Intelligencer,  also  sees  a  return  to 
'  training  programs  within  the  newsroom, 

I  stressing  the  need  to  “try  to  stretch  the 
i  dollar  more  these  days.” 

At  the  Houston  Chronicle,  Deputy 
Managing  Editor  Susan  Bischoflf  still 
'  sends  some  staffers  to  API  and  Poynter, 
but  targets  more  resources  at  cheaper 
t  programs  closer  to  home.  “By  the  time  you 
look  at  airfare,  hotels,  lost  time,  and 
tuition,  you  can  have  a  lot  more  people 
involved  if  you  do  it  here,”  she  tells  Ei^P. 


SNPA  President  Walter  E.  Hussman  Jr.:  “Do  away  with  the  old  model.” 


months  of  2001  and  a  fifth  was  dropped 
this  March,  all  due  to  lack  of  interest.  “It’s 
very  unusual  to  cancel  any  program.  We’ve 
seen  about  a  40%  to  50%  drop  in  atten¬ 
dance  since  the  spring  of  2001,”  she  tells 
E^P.  “People  are  cutting  their  budgets.” 

The  enrollment  decline  sparked  API  to 
alter  its  marketing  approach.  It  has 
boosted  the  number  of  letters  and  e-mail 
messages  it  sends  to  prospective  students, 
while  also  highlighting  how  newspapers 
realize  revenue  gains  from  ideas  learned 
at  API.  “We  are  hitting  them  with 
everything,”  Riordan  explains. 

It's  in  the  bag 

Most  individual  newspapers  confirm 
that  training  budgets  are  being  cut, 
although  many  say  they  are  still  providing 
instruction  to  staff  with  events  closer  to 
home  and  more  in-house  programs. 
Instecid  of  splurging  to  send  a  handful  of 
staffers  to  a  conference  somewhere  else, 
some  editors  are  simply  holding  brown- 
bag  lunch  meetings  to  discuss  writing 
habits  and  others  are  letting  veteran  jour- 


David  Yamold,  executive  editor  of  the 
San  Jose  (Calif.)  Mercury  News,  agrees.  He 
cites  several  examples  of  satyng  money  by 
using  existing  staff,  including  the  holding 
of  seminars  on  public  access  taught  by  the 
newspaper’s  attorney  and  a  workshop  on 
investigative  reporting  run  by  a  veteran 
Mercury  News  reporter. 

I  hear  that  training  coming 

Along  with  demanding  more  training, 
the  majority’  of  journalists  also  are 
seeking  seminars  closer  to  home,  at  a 
lower  price,  and  over  a  shorter  span  of 
time.  They  say  they  don’t  have  three  or 
four  days  to  spend  at  a  training  center 
and  that  they  don’t  want  to  travel 
thousands  of  miles  to  get  there.  Both  the 
FACS  survey  and  the  Knight  Foundation 
study  bear  this  out. 

The  FACS  survey  indicates  36%  of 
respondents  prefer  sessions  that  last  no 
longer  than  a  day,  compared  w'ith  22% 
who  want  training  for  more  than  two  days. 
The  survey  also  shows  68%  prefer  training 
within  their  workplaces  or  nearby,  while 


only  4%  are  eager  to  travel  to  other  cities. 

“We  are  moving  our  training  out  into 
the  field,”  says  Carole  Phipps,  director  of 
learning  for  Knight  Bidder,  which  this 
year  launched  its  first  regional  writing 
workshops  in  seven  cities.  It  also  replaced 
sales-training  classes  usually  held  at  the 
company’s  San  Jose,  Calif.,  headquarters 
with  18  seminars  around  the  country. 

“It  cuts  their  travel  budget  and  time,” 
Phipps  says. 

Jennifer  Laurain,  a  20-year-old  sales 
representative  at  Detroit  Newspapers, 
which  handles  ad  sales  for  both  the  Knight 
Ridder-owned  Detroit  Free  Press  and 
Gannett  Co.  Inc.’s  The  Detroit  News,  is 
among  those  who  benefitted  from  the 
regional  approach.  A  single  mother  of  two, 
Laurain  says  she  was  able  to  attend  a 

five-day  sales  seminar  in  July 
because  it  was  conducted 
within  driving  distance  of  her 
home.  “I  would  have  had  to 
find  someone  to  watch  [the 
children]  for  a  w’eek,”  she  tells 
E^P.  “This  made  it  a  lot  easier. 

I  didn’t  have  the  distraction  of 
travel,  either.” 

SNPA’s  Traveling  Campus 
provides  the  same  approach. 
After  decades  of  running  tjpical 
seminars  in  big-city  hotels 
throughout  the  South,  the 
organization  found  it  difficult 
to  draw’  people  to  the  usual 
high-priced  events  last  year. 

So  its  program  organizers  created  the 
gv’psylike  seminars  and  hit  the  road. 

Using  a  $250,000  grant  from  the 
Knight  Foundation,  SNPA  runs  the 
operation  on  a  shoestring  budget  that 
eschews  expensive  hotels  in  major  cities 
and  opts  instead  for  cheaper  venues  to 
hold  dow’n  costs  and  reach  more  people. 
While  most  meetings  are  held  in  local 
newspaper  offices,  other  sites  have  includ¬ 
ed  a  former  air  force  base  and  a  communi¬ 
ty'  college,  W’ith  a  movie  theater  among  the 
possibilities  for  an  upcoming  location. 

“It  was  really  bom  out  of  adversity,”  says 
Walter  E.  Hussman  Jr.,  president  of  SNPA 
and  publisher  of  the  Arkansas  Democrat- 
Gazette  in  Little  Rock.  "We  decided  we  had 
to  do  away  w’ith  the  old  model.” 

SNPA  leaders  map  out  the  Traveling 
Campus  stops  so  that  nearly  every’  daily- 
paper  in  the  Southeast  is  within  a 
two-hour  drive  of  at  least  one  of  the  sites, 
ending  the  need  for  costly  plane  trips. 

The  result  is  a  program  that  is  expected 
to  serve  more  than  7,000  people,  at  no 
cost  to  them,  when  it  ends  in  December. 
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“Our  effort  has  been  to  maximize  the 
amount  of  training  rather  than  deal  with 
the  overhead,”  says  Edward  Van  Horn, 
SNPA  executive  director,  who  adds  that 
participants  get  themselves  to  the  classes, 
receive  no  meals  or  refreshments,  and  must 
even  proxide  their  own  paper  and  pencils. 

Attendees  have  included  more  than  half 
of  the  20  staffers  at  The  Times  Journal,  a 
4,648-weekday-circulation  paper  in  Fort 
Payne,  Ala.  In  April,  they  went  to  sessions 
over  three  days  in  Birmingham.  Publisher 
Ben  Shurett  says  he  juggled  workloads  to 
allow  the  employees  time  to  attend,  but 
believes  it  was  worth  it.  “There  was  some¬ 
thing  for  everyone,”  he  says.  “We  are  not  in 
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a  position  to  send  someone  to  Chicago  and 
pay  $1,200,  so  this  was  very  handy.” 

Another  Knight  Foundation-funded 
program  is  NewsTrain,  launched  by  the 
Associated  Press  Managing  Editors  (APME) 
using  a  $100,000  Knight  grant.  The 
program,  which  also  receives  hinds  from 
The  Associated  Press  and  APME,  is 
working  with  regional  AP  offices  and  other 
journalism  organizations  to  build  a  national 
network  of  training  sites. 

API,  meanwhile,  conducted  eight  regional 
workshops  between  September  2001  and 
July  at  locations  from  San  Jose,  Calif.,  to 
Norfolk,  Va.  “These  represent  a  more 
aggressive  effort  to  reach  more  people,”  says 


The  Paul  Mong^rson  Prize  for 
Investigative  Reporting  on  News  Coverage 

$10,000  First  Prize 
$1, 000  Awards  of  Distinction 


PURPOSE 

To  honor  outstanding  journalists  who  investigate  and  promptly  report  on 
inaccurate,  incomplete,  or  misleading  news  coverage.  Among  the  many  awards 
for  investigative  reporting,  this  is  the  only  prize  that  recognizes  journalists  for 
serving  the  public  interest  by  holding  members  of  their  own  profession  to  the 
same  standards  that  apply  to  all  other  institutions  of  our  society. 

GOAL 

To  improve  the  quality  of  the  news  and  increase  the  public’s  support  for  a  free 
and  independent  press. 

BACKGROUND 

America’s  constitutional  guarantee  of  a  free  press  protects  journalists  from 
broad  government  restrictions  on  reporting.  So  the  public  depends  on  journal¬ 
ists  to  hold  themselves  to  the  high  standards  necessary  to  produce  quality  new's 
reporting.  While  most  stories  meet  these  standards,  those  that  fall  short  are 
usually  critiqued  long  afterwards  in  books  or  professional  journals  the  public 
rarely  sees.  The  Mongerson  Prize  was  established  to  recognize  and  promote 
timely  critiques  that  appear  in  media  outlets  with  a  wide  general  audience.  By 
monitoring  itself  in  this  manner,  the  press  fulfills  its  main  role  in  providing 
quality  news  while  also  building  public  trust  in  its  integrity. 

2001  WINNERS 

First  Prize  of  $  10,000  was  awarded  to  David  Folkenflik  of  the  Baltimore  Sun  for 
his  investigation  of  Geraldo  Rivera’s  coverage  of  the  war  in  Afghanistan  on  the 
Fox  News  Channel.  $1,000  Awards  of  Distinction  went  to  Michael  Massing  of 
The  Nation,  for  his  critique  of  New  York  Times  coverage  of  the  anthrax  attacks; 
and  to  Matthew  Rose  of  the  Wall  Street  Journal,  for  his  critique  of  “media 
myths”  about  the  war  in  Afghanistan. 

SPONSOR 

The  prize  is  co-sponsored  by  the  Center  for  Media  and  Public  Affairs  in 
Washington,  DC  and  the  Center  for  Politics  at  the  University  of  Virginia. 

SUBMISSIONS 

Submissions  for  2002  competition  accepted  through  March  3, 2003.  For  more 
information  visit  www.cmpa.com  or  call  1-800-707-8304. 


Gazette  Communica¬ 
tions  Executive  Editor 
Mark  Bowden  (left) 
discusses  ideas  with 
editorial  consultant 
Jim  Jennings  after  an 
APME  design  seminar. 

API’s  Watson,  who 
adds  that  the  number 
of  off-site  seminars 
has  increased  by  25% 
in  the  past  12  months. 

Workin  the  Web 

Although  bringing 
seminars  to  local 
newsrooms  or  nearby 
venues  can  cut  costs 
and  time,  bringing 
them  directly  to  an 
employee’s  computer  can  do  even  more, 
according  to  training  leaders.  This  belief 
has  sparked  an  explosion  in  training  via  the 
Internet,  with  groups  ranging  from  Gannett 
to  API  implementing  lessons  on  the  Web. 

“The  goal  is  to  have  this  portal  for 
training  for  all  departments,”  says  Laura 
Harrigan,  Gannett’s  manager  of 
professional  development  and  technology. 
“It  takes  training  to  a  new  level.” 

Gannett  seems  to  lead  the  industry  in 
providing  training  via  the  Net,  with  several 
options  for  online  teaching.  Virtual 
Campus,  created  in  July  of  last  year,  began 
with  a  weekly,  one-hour  live  Web  classroom 
—  a  program  still  held  each  Tuesday  at  3 
p.m  in  the  Eastern  time  zone.  The  weekly 
event  allows  employees  from  any  Gannett 
newspaper  to  link  up,  using  a  combined 
Net/telephone  approach,  for  an  hour-long 
lesson  in  subjects  including  classified-ad 
programs  and  circulation  theories. 

Numerous  Gannett  online  lessons  can  be 
downloaded  at  any  time  and  offer  several 
hours  each  of  instruction,  while  others 
provide  moderated  chats,  video 
conferences,  and  exercises  in  problem 
solving.  “I  found  it  much  easier  than  a 
live  classroom,”  says  Nancy  Kavanagh, 
human-resources  administrator  at  the 
Daily  Record  in  Parsippany,  N.J.,  who 
participated  in  two  Web  courses  this  year. 

“I  could  concentrate  better  and  practice  on 
the  system  at  my  desk.” 

API,  which  after  three  years  ended  an 
online  training  program  in  2000,  brought 
the  project  back  in  June  with  nine  courses, 
in  subjects  such  as  circulation,  copy  editing, 
and  sales.  ‘  We  have  ramped  it  up,”  says 
API’s  Riordan.  “It  allows  us  to  reach  differ¬ 
ent  groups  of  people  who  will  not  be  able  to 
come  to  seminars  here.”  Scripps’  Phillips 
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says  his  company  also  has  boosted  online 
programs.  “They  can  pack  as  much  informa¬ 
tion  into  half  a  day  as  they  would  over  2'/2 
days  at  a  workshop,”  Phillips  boasts. 

Going  to  the  new  school 

while  newspapers  and  journalism 
centers  are  revamping  how  they  teach 
today’s  newsroom  employees,  what  they 
teach  also  is  changing  and  expanding. 
Among  the  most  popular  specialized- 
training  subjects  is  business  reporting, 
with  editors  and  reporters  seeking  to  better 
understand  the  complex  workings  of 
financial  institutions,  especially  in  the  wake 
of  the  Enron  and  WorldCom  scandals,  as 
well  as  the  ailing  stock  market. 

“They  realize  that  most  journalists 
missed  the  Enron  story  and  want  to  know 
more  about  finding  those  stories,”  says 
SNPA’s  Van  Horn.  SNPA  launched  a  series 
of  regional  business  seminars  in  March 
that  will  be  held  in  20  locations  over  two 
years.  “They  can  also  be  used  for  people 
who  cover  government,  the  music  industry, 
and  sports,  because  they  all  deal  with 
business  and  budgets.” 

Many  newspapers,  such  as  The  Kansas 
City  Star,  have  focused  more  on  the 
■£  fundamentals,  especially  in  the  always- 
£  needed  area  of  copy  editing,  with  the  Star 
“  launching  a  six-part  copy-editing  work- 
3  shop.  “We  need  to  provide  it  for  retention,” 
I  says  the  Stars  Walker.  “Copy  editors  are 
S  among  the  most  valued  members  of  the 
‘  staff.”  API,  for  its  part,  recently  expanded 
S  its  annual  Copy  Editing  Boot  Camp, 

^  which  crammed  14  events  into  a  S’/^-day 
'i  program  last  month. 

I  Other  areas  receiving  increased  attention 
£  at  individual  papers  are  computer-assisted 
S  reporting  and  ethics.  The  Houston 
3  Chronicle  held  a  mandatory  libel  workshop 


for  all  editorial  employees  this  year.  The 
Knight  Journalism  Fellowships  program 
at  the  Centers  for  Disease  Control  and 
Prevention  in  Atlanta  ran  its  first  10-day 
public-health  “boot  camp”  in  June,  when  it 
covered  bioterrorism,  chemical  spills,  and 
related  training.  Eighteen  journalists  —  all 
of  whom  donned  silver,  spacesuitlike, 
protective  outfits  at  one  point  —  took  part 
in  the  exercise,  held  in  Anniston,  Ala. 

But  one  of  the  hottest  new  areas  of 
training  relates  to  convergence,  the 
marriage  of  newspapers  with  TV  and 
Internet  operations.  Numerous  local 
papers  and  several  newspaper  groups 
have  stepped  up  efforts  to  make  sure  that 
their  reporters  and  editors  can  make  the 
transition  to  online-  and  broadcast- 
news  preparation  and  reporting. 

“You  need  to  understand  how  to  work 
with  the  other  folks,”  says  Phillips  of 
Scripps,  which  has  16  of  its  21  daily  papers 
in  partnerships  with  TV  stations  in  the 
same  market.  “You  have  to  learn  by  getting 
in  there  among  them.”  Phillips  says  every 
managing  editor  at  a  partnership  daily  has 
gone  through  a  daylong  TV  tour  at  the 
paper’s  sibling  station  and  that  four  of  the 
papers  have  reporters  working  in  joint  re¬ 
porting  projects  with  the  broadcast  outlets. 

Convergence  training  has  increased  at 
other  newspapers  as  well,  including  the 
Houston  Chronicle,  The  Kansas  City  Star, 
the  Dayton  (Ohio)  Daily  News,  and  The 
Morning  Call  in  Allentown,  Pa. 

API,  meanwhile,  added  10  seminars  on 
convergence,  Internet  advertising,  and 
digital  news  management,  along  with  its 
annual  Convergence  Tour,  which  takes 
participants  on  a  three-day  bus  trip  through 
Florida  to  visit  convergence  operations  in 
Tampa,  Sarasota,  and  Orlando.  “The  tour 
helps  to  understand  a  lot  of  the  issues,”  says 
Dayton  Daily  News  Editor  Jeff  Bruce,  who 
hopped  aboard  the  bus  last  year.  “There  is  a 
lot  more  to  it  than  cross-promotion.” 

Live  and  learn 

As  newspapers  and  their  employees  seek 
to  keep  improving  skills  during  these 
troubled  economic  times,  many  say  there 
is  no  magic  formula.  The  best  way,  they 
contend,  is  to  focus  on  the  basics  that 
you  need,  not  necessarily  what  you  want. 

“It’s  kind  of  like  Southwest  Airlines  or 
Wal-Mart,”  says  SNPA’s  Hussman.  “Do  it 
better,  quicker  —  and  cheaper.” 

Or,  as  Jim  Woodward,  director  of 
corporate  human  resources  at  Media 
General  Inc.,  puts  it:  “When  you  can’t 
afford  to  eat  out  as  much,  you  eat  at  home. 
We  arejust  eating  more  at  home.”  11 
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TECHNOLOGY 


BY  JIM  ROSENBERG 


ITS  LAWSUIT  AGAINST  GoSS  WAS  DISMISSED  YEARS  AGO,  BUT 
thousands  of  tons  of  steel  stand  as  a  reminder  of  the  New 
York  Daily  News’  dissatisfaction.  Unlike  post-press  — 
where,  between  the  pickup  station  at  one  end  and  the  tray 
system  at  the  other,  the  News  “put  in  all  new  mailroom 


equipment,”  said  Michael  Mahfouz,  senior  director  of  engineering 


and  maintenance  —  the  paper’s  nine  presses  aren’t  as  easily  replaced. 


Since  those  first  Newsliners  with  their  first  keyless  inkers  were  put 


into  production,  the  Daily  News  has  replaced  or  added  to  whatever 


us  to  run  color  seven  days  a  week.” 

Owing  to  their  press-line  position,  if  the 
PPSI  towers  are  filled  out  to  take  over  Page 
One  four-color  printing,  said  David 
McManamon,  a  PPSI  managing  director, 
angle  bars  will  be  needed  to  carry  the  web. 

This  upgrade,  the  biggest  since  the 
Newsliners’  arrival  in  1996,  already 
included  replacing  Goss  Meridian  control 
cards  with  snap-in  electronics  units  from 
ABB.  Using  electronic  synchronization 
rather  than  mechanical  connection  with 
other  printing  units,  the  shaftless  towers 
allow  easier  plate  register,  according  to 
PPSI  Chairman  Joe  McManamon  and  son 
David.  Their  mechanism  for  sidelay 
adjustment  is  a  servo-driven  recirculating 
ball  lead  screw,  which  they  say  positions 
accurately  without  gear  backlash,  whereas 
the  mainshaft  Goss  units  rely  on  stepper 
motors  with  a  mechanism  that  they  say  is 
exposed  to  ink  and  dust.  When  the  Nireco 
color-register  system  detects  a  target,  it 
signals  the  ABB  system,  which  sends  an 
adjustment  command  based  on  the  plate 
cylinder’s  real  position  rather  than  a  con¬ 
version  to  pulses  that  represent  a  measure 
of  sidelay,  said  David  McManamon. 

PPSI  £ilso  uses  an  outfeed  driven 


j  j  it  could  not  fix  or  upgrade.  Most 
j  ]  noticeable  is  the  addition  of  towers 
; ;  over  existing  reelstands  in  the  empty 
! :  sbrth-unit  positions  provided  when 
i  j  the  plant  was  created  almost  eight 
j  j  years  ago  from  a  Clorox  Co.  factoiy' 
i  near  the  New  Jersey  waterfront, 
i  opposite  the  Statue  of  Liberty. 

I ;  The  new  tow’ers  are  Model  80s 
from  Printing  Press  Services  Inter¬ 
national  (PPSI),  Preston,  England, 

; ;  which  in  recent  years  has  supplied 
j !  inker  upgrades,  press  rebuilds,  and 
its  own  presses  to  dailies  in  the 
1 1  United  States  and  Canada.  When 

j'  the  DaiZ?/ News  expansion  is  com-  uampciiiiig  wmi  gcai-unvcn 

1 1  plete,  each  press  will  consist  of  mono  PPSI’s  Model  80  arch  has  headroom  for  a  6  V2-foot-tall  worker,  oscillating  chrome  rollers  rather  than 
j  units  in  the  first  three  positions,  a  central  Frydman  would  not  comment  on  possible  self-oscillating  rubber  rollers;  and  Ryco 

folder,  2m  eight-couple  Goss  tower,  another  i  interest  in  filling  out  the  towers.  Earlier  I  spray-bar  dampeners  and  ink-train  clean- 

I  mono  unit,  and  the  PPSI  tower  (on  which  I  this  year,  expansion  to  eight  couples  was  i  up.  (Ryco  spray  bars  also  were  installed  on 

!  I  lock-ups  are  matched  to  the  Newsliners’).  j  believed  to  lay  in  the  near  future.  the  Newsliners,  where  the  original  controls 

'  i  Seven  towers  have  been  installed  this  1  As  the  towers  are  brought  into  produc-  were  kept  but  moved  inside  the  sideframe 

I  year,  with  two  running.  Two  more  are  to  be  |  tion,  they  will  print  two-over-two,  putting  on  the  control  side.  These,  too,  will 

I  in  by  year’s  end.  One  tower  is  to  be  taken  !  black  and  spot  color  on  both  sides  of  a  web.  I  eventually  disappear,  said  Mahfouz,  as 

!  i  into  operation  every  seven  weeks,  according  It’s  something  Michael  J.  Aiello,  executive  ABB  “replaces  everything  Meridian.” 

j  j  to  PPSI.  Even  though  each  has  only  two  !  vice  president  for  manufacturing,  said  he  Webbing  up  also  received  attention. 

pairs  of  print  couples,  the  additions  are  full-  j  wished  had  been  done  before,  because  the  Mahfouz  said  that,  without  jam  detection, 
i  frame  towers,  with  couples  at  the  A  and  C  I  News  has  had  to  sacrifice  color  capacity  for  plastic  snakes  that  thread  webs  through  the 

I  levels,  allowing  for  future  four-color  print-  ;  page  capacity  by  running  two  webs  through  |  press  before  a  run  were  wearing  out.  While 

ing  when  equipped  with  B-  and  D-level  j  the  Goss  four-highs  to  print  enough  pages.  !  installing  detectors,  he  said,  technicians 

couples.  DaiZy  News  spokesman  Ken  i  The  PPSI  additions,  he  said,  “will  allow  founduninstaIledsnake-motorlocations.il 


roller  to  help  control  the  web  through 
the  tower  and  into  the  folder.  Though 
PPSI  may  retrofit  the  Newsliners  with 
the  roller,  the  Daily  News,  said  David 
McManamon,  “e.xamined  options  to 
take  up  another  18  four-over-four 
towers”  that  would  entirely  replace 
the  Newsliners.  Frydman  offered  no 
comment  on  possible  replacement. 

Other  differences  include  a  pneu¬ 
matic  cylinder  in  place  of  hydraulics, 
obviating  associated  maintenance 
and  leaks;  contained  self-lubrication 
instead  of  open  oil  bath;  hinged, 
wide-opening  side  panels,  not  doors; 
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SYNDICATES 


iULD  THEY  BE  A 
PARTY  TO  GREENE? 

Syndicates  weigh  possibility  of  signing  former  ‘Trib’  columnist 


BY  DAVE  ASTOR 


IF  Bob  Greene  wanted  to  resume  his  column,  would 
you  consider  signing  him?  E^P  asked  several  syndicate 
executives  that  hypothetical  question,  and  got  a  mix  of 
“No”  and  “Maybe”  answers. 

Greene,  of  course,  resigned  last  month  from  the  Chicago 
Tribune  after  admitting  to  a  sexual  encounter  with  a  17-year-old 
girl  who  approached  him  in  1988  for  help  with  a  high-school 
journalism  assignment.  With  no  feature  to  distribute  to  Greene’s 


100-plus  clients,  Tribune  Media  Services 
dropped  him  from  its  roster. 

Interestingly,  a  TMS  executive  would 
at  least  think  about  signing  Greene  if  he 
proposed  resuming  his  column.  “Yes,  I 
would  consider  it,”  said  Vice  President/ 
Domestic  Syndication  Walter  Mahoney. 
“It’s  what  I  do.  I  look  at  hundreds  of 
submissions.”  He  did  admit  the  process 
would  be  “awkw'ard,”  given  that  TMS  is 
a  sibling  of  the  Tribune.  And  Mahoney 
stressed  that  he  would  only  consider 
signing  Greene,  not  necessarily  do  it. 

Alan  Shearer,  editorial  director  and 
general  manager  of  the  Washington  Post 

I  ‘Chron’  names 
opinion  writer 

Th^-SanFran- 
cisco  Chronicle 
named  Ruth 
Rosen  a  semiweekly 
opinion  columnist, 
starting  next  month. 

Is  Rosen  a  replacement 
for  Stephanie  Salter,  Rosen 

whose  removal  as  a  columnist  resulted  in 
two  protest  rallies  and  more  than  1,500 
e-mail  messages  from  people  missing  her 
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after  a  certain  amount  of  time  goes  by. 

Creators  Syndicate  President  Rick 
Newcombe  said  of  a  possible  Greene 
signing:  “It’s  hypothetical,  and  we’d  have 
to  cross  that  bridge  if  we  came  to  it.  On 
the  positive  side,  he’s  a  brilliant  writer  and 
he’s  done  a  lot  of  good.  On  the  negative 
side,  the  girl  was  only  17  and  introduced 
to  Greene  through  her  parents.” 

Greene,  a  father  of  two  who  has  been 
married  since  1971,  was  41  in  1988. 

United  Media  Executive  Editor 
Marianne  Goldstein  said  UM  wouldn’t 
sign  Greene  because  it  has  a  columnist. 
Tad  Bartimus,  who  covers  similar  ground 
in  terms  of  human-interest  stories,  etc. 

Goldstein  added  that  she’s  responsible 
for  95  features,  and  thus  it  might  be  diffi¬ 
cult  to  find  time  to  deal  with  a  column  by 
a  creator  now  as  controversial  as  Greene. 

Laurence  M.  Paul,  the  New  York  Times 
Syndicate’s  executive  editor,  said  Greene 
“has  not  contacted  us,  and  if  he  did,  we 
would  have  to  decide  then  what  our  posi¬ 
tion  would  be.”  He  did  note  the  NYTS  does 
a  lot  of  business  abroad,  and  that 
the  kind  of  column  Greene 
wrrote  wouldn’t  be  a  big 
seller 

Several  executives 
mentioned  that  con- 
tracts  with  creators 
include  ethics  clauses.  11  i  R 


Writers  Group,  said  WPWG  probably  wrote  wouldn’t  be  a  big 
wouldn’t  sign  Greene  if  such  a  possibility  seller  overseas. 
arose.  “Journalists  are  people  of  privi-  Several  executives 

lege,”  he  said.  “We  get  press  passes  to  go  mentioned  that  con- 
where  other  people  can’t  go.  Our  personal  tracts  with  creators 
behavior  has  to  be  above  reproach.”  include  ethics  clauses.  11  | 

who  added  “I  would  considcr  it,”  \ 

i!*air^dr^  wouldn’t  necessarily 

“loaded”  with  sign  Bob  Greene. 

—  WALTER  MAHONEY 

wouldn’t  necessarily  be  against  Greene  The  controvetrial  ex-Chicago 

getting  a  second  chance  somewhere  Tribune  writer  ifK|iappier  days 


liberal  voice?  Chronicle  Director  of  Public 
Relations  Joe  Brown  declined  to  say,  and 
he  also  declined  to  say  how  Rosen’s 
politics  compare  to  Salter’s. 

Chronicle  Editorial  Page  Editor  John 
Diaz,  in  a  note  on  the  paper’s  Web  site, 
said  Rosen  has  written  editorials  and 
occasional  columns  since  joining  the 
Chronicle  two  years  ago.  Prior  to  that,  she 
taught  American  history  for  25  years  at  the 
University  of  California,  Davis.  Rosen  is 
the  author  of  three  books,  including 
The  World  Split  Open:  How  the  Modem 
Women’s  Movement  Changed  America. 

Diaz  said  the  opinion  pages  also  will 


feature  other  changes,  including  periodic 
“personal  essays”  by  editorial  writers,  a 
“Roll  Call”  listing  on  how  politicians  vote, 
and  a  flexible  format  that  will  enable  the 
section  to  occasionally  focus  on  one  issue. 

Salter  (E&P,  Sept.  30,  p.  48)  now  writes 
for  the  Chronicle’s  “Insight”  section. 

Column  about  birds  offers 

WORDS  BENEATH  THEIR  WINGS 
The  New  York  Times  Syndicate  is 
offering  “Sibley  on  Birds”  by  author 
and  bird  artist  David  Allen  Sibley. 

Each  column  is  accompanied  by  a 
Siblev  illustration. 
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Getting  It  Right 


Press  freedom  gets  slaughtered  in  First  Amendment  Center  survey  | 


Four  newspapers  —  the  Detroit  Free  Press,  The 
Detroit  News,  The  Ann  Arbor  (Mich.)  News,  and  the  : 
alternative  weekly  Metro  Times  in  Detroit  —  were 
among  the  plaintiffs  in  the  Aug.  26  landmark  decision 
by  the  6th  U.S.  Circuit  Court  of  Appeals  that  the  Bush 
administration’s  closing  of  hundreds  of  deportation  hearings 
was  unconstitutional. 

Written  by  Judge  Damon  J.  Keith,  the  ruling,  as  The  New  York 
Times  noted,  was  marked  by  “a  warm  embrace  of  news  organizations 
not  seen  in  most  courts  since  the  Vietnam  and  Watergate  eras.” 


Most  widely  quoted  was  the  line: 
“Democracies  die  behind  closed  doors.” 

But  the  decision  also  emphasized,  “The 
only  safeguard  on  this  extraordinary 
government  power  is  the  public,  deputizing 
the  press  as  the  guardians  of  their  liberty. 
An  informed  public  is  the  most  potent  of 
all  restraints  on  government ... 
the  First  Amendment,  through 
a  free  press,  protects  the 
people’s  right  to  know  that  their 
government  acts  fairly,  lawfully, 
and  accurately.” 

How'ever,  according  to  the 
First  Amendment  Center’s  State 
of the  First  Amendment  2002,  a 
survey  conducted  with  the 
University  of  Connecticut’s 
Center  for  Survey  Rese^u•ch  & 

Analysis,  much  of  the  public  does  not  go 
along  with  this  warm  embrace  of  the  press. 

In  the  five  years  of  the  annual  survey, 
said  Kenneth  A.  Paulson,  executive  director 
of  the  First  Amendment  Center  in 
Nashville,  this  is  the  first  time  “almost  half 
of  those  surveyed  said  that  the  First 
Amendment  goes  too  far  in  the  rights  it 
guarantees.  About  49%  said  the  First 
Amendment  gives  us  too  much  freedom, 
up  from  39%  last  year  and  22%  in  2000.” 

In  a  finding  that  will  particularly  interest 


and,  I  hope,  alarm  readers  of  ESsiP,  Paulson 
said:  “The  least  popular  First  Amendment 
right  is  freedom  of  the  press  —  42%  of 
respondents  said  the  press  in  America  has 
too  much  freedom  to  do  what  it  wants, 
roughly  the  same  level  as  last  year.”  More¬ 
over,  “Roughly  half  of  those  surveyed  said 
the  American  press  has  been 
too  aggressive  in  asking  govern¬ 
ment  officials  for  information 
about  the  war  on  terrorism.” 

This  isn’t  as  bleak  as  it  seems. 
About  40%  said  they  have  “too 
little  access  to  information 
about  the  war  on  terrorism, 
compared  with  16%  who  said 
there’s  too  much.”  And,  agree¬ 
ing  with  a  growing  number 
of  both  Republicans  and  Demo¬ 
crats  in  Congress,  “48%  said  there’s  too 
little  access  to  government  records,  com¬ 
pared  to  8%  who  said  there’s  too  much.” 

Still,  it’s  clear  that  many  Americans  do 
not  feel  that  they  have  deputized  the  press 
as  guardians  of  their  liberty.  Also,  their 
sharply  limited  knowledge  of  the  scope 
of  the  First  Amendment  is  revealed  in 
the  answers  to  this  question:  “Can  you 
name  any  of  the  specific  rights  that  are 
guaranteed  by  the  First  Amendment?” 

Only  14%  knew  that  the  First  Amend¬ 


ment  specifically  guarantees  freedom  of  the 
press.  But  58%  are  aware  that  freedom  of 
speech  is  part  of  that  fundamental  right. 
Also  disturbing  is  that  only  18%  cited  free¬ 
dom  of  religion;  a  mere  10%  mentioned 
the  right  of  assembly;  and  just  2%  know 
that  all  of  us  have  the  right  “to  petition  the 
Government  for  a  redress  of  grievances.” 

I  predict  that  a  survey  of  the  public’s 
concern  with  —  and  knowledge  of  —  their 
Fourth  Amendment  rights  would  be 
equally  dismaying.  Yet  the  right  to  speak, 
write,  and  even  think  freely  can  be  chilled 
by  the  aggressive  sweep  of  the  government’s 
radically  extended  electronic,  and  other,  in¬ 
vasions  of  privacy  in  the  war  on  terrorism. 

It’s  long  been  evident  that  American 
history  —  very  much  including  the 
dramatic  story  of  what  it  has  taken  to  gain 
and  win  back  our  constitutional  rights  —  is 
fragmentarily  taught  in  our  schools,  all  the 
way  through  graduate  schools. 

President  Bush  has  been  urging  that 
civics  be  taught  with  gusto  again. 

“Ignorance  of  American  histoiy  and  civics,” 
he  said,  “weakens  our  sense  of  citizenship. 

...  Our  children  ...  should  know  about  the 
debates  of  the  Constitutional  Convention.” 

Not  only  our  children  are  in  grave  need 
of  knowing  what  makes  constitutional 
democracy  work.  The  president  should 
start  with  his  attorney  general.  And  Bush, 
too,  would  do  well  to  familiarize  himself 
with  such  books  as  Michael  Kent  Curtis’ 
Free  Speech,  'The  People’s  Darling  Privilege’: 
Struggles for  Freedom  of  Expression  in 
American  History  (Duke  University  Press). 

But  education  is  also  part  of  our  role  as 
journalists.  With  so  much  of  the  public 
deprived  of  their  histoiy  and  legac>'  of 
freedom,  newspapers  should  be  telling  that 
story  —  in  connection  with  such  reports  as 
the  U.S.  Justice  Department’s  resistance  to 
revealing,  even  to  Congress,  exactly  how  it 
is  implementing  the  USA  Patriot  Act,  as 
well  as  how  it  is  justifying  keeping  two 
American  citizens,  with  more  to  come, 
indefinitely  in  military  brigs  without 
charges  or  access  to  lawyers. 

“This  is  a  living  Constitution,”  said  Chief 
Justice  of  the  United  States  John  Marshall. 
And  if  the  press  is  to  guard  the  liberty  of 
Americans,  as  Judge  Keith  proclaims,  it 
should  bring  them  the  current  living  history 
of  the  Bill  of  Rights.  The  Constitution  has 
become  breaking  news.  11 
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Goss  performance... 

it  shows  in  the  print  quality! 

Goss  international  congratulates  the  following  Goss  press 
users  who  are  members  of  the  new  Ifra  /  NAA  /  PANPA 
International  Newspaper  Color  Quality  Club  2002  -  2004; 


Apple  Daily,  Hong  Kong 
C.A.  El  Comercio,  Ecuador 
Concentra  RUG,  Belgium 
E.  W.  Scripps,  USA 
Gannett  Co.  Inc,  USA 
Los  Angeles  Times,  USA 
Los  Angeles  Times,  USA 
Media  Express  Sp.z.o.o,  Poland 
St.  Petersburg  Times,  USA 
The  Globe  and  Mail,  Canada 
The  News  York  Times  Company,  USA 
The  Plain  Dealer,  USA 
Westcountry  Publications,  UK 
Westcountry  Publications,  UK 
Westcountry  Publications,  UK 
Westcountry  Publications,  UK 


Apple  Daily 
El  Comercio 
Metro 

The  Commercial  Appeal 
Pensacola  News  Journal 
Los  Angeles  Times  (Edition  1) 

Los  Angeles  Times  (Edition  2) 

Super  Express 

St.  Petersburg  Times 

The  Globe  and  Mail  National  Edition 

The  New  York  Times 

The  Plain  Dealer 

Express  &  Echo 

Herald  Express 

Evening  Herald 

Western  Morning  News 
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There  aren't  enough  minority 
applicants  to  change  the  face 
of  America's  newsrooms. 


Large  numbers  of  students 
of  color  graduate  from  jour¬ 
nalism  programs  with  the 
basic  skills  needed  for  jobs, 
and  they  seek  work  in  the 
media. 


Dr.  Lee  Becker  of  the 
University  of  Georgia,  whose  "Annual 
Surveys  of  Journalism  &  Mass  -  • 

Communication"  detail  this  recruiting 
opportunity,  encourages  newspaper  edi¬ 
tors  to  develop  close  relationships  with 
schools  that  graduate  significant  numbers 
of  students  of  color. 

\ 

The  Freedom  Forum  has  a  tool  to  help 
editors  do  just  that. 


The  Diversity  Directory  is 
an  online,  searchable  data¬ 
base  of  more  than  200  col¬ 
leges,  universities  and  jun¬ 
ior  colleges.  It  contains 
information  on  programs, 
student  publications  and 
contacts  at  Historically 
Black  Colleges  and  Universities,  schools 
affiliated  with  the  Hispanic  Association  of 
Colleges  and  Universities,  Tribal  Colleges 
and  other  schools  where  students  of  color 
are  eager  to  start  newspaper  careers. 

To  extend  this  opportunity,  the  Freedom 
Forum  is  awarding  10  grants  to  small- 
newspaper  editors  to  recruit  at  campuses 
in  the  Diversity  Directory. 


Journalism  programs  are  producing 
minority  graduates  in  significant 
numbers  to  make  a  difference 
in  newsroom  diversity. 


To  leam  more  about  the  Diversity  Directory,  recruiting  grants  and  other  Freedom  Forum  programs  that  encourage 
newsroom  diversity,  visit  www.freedomforum.org/diversity  or  contact  us  at  partnerships@freedomforum.org. 
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